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Let the Web Work for You: 
Use SEO to Promote Your 
Business
By Karen Schraeder, Fluidra

IF YOU’RE LOOKING TO START a 
new business or trying to expand 
an existing one, do what 64% of 
small businesses have successfully 
done to promote themselves 
online. As we know, promoting 
your business online can be a 
challenge—luckily, SEO is an 
online tool anyone can learn to 
optimize their website.

But how do you use SEO to 
promote your service business 
online? By simply understanding 
the basics of SEO and how to 
use it, you can spend less time 
promoting yourself and more 
time servicing pools. 

WHAT IS SEO?

Do you have a website, social 
media channel or have you 
recently searched something on 
Google? Then you’ve probably 
heard of SEO, or at least 
seen it in action when you’re 
scrolling online. Search engine 
optimization, or SEO, is the 
process of optimizing websites 
so search engines can determine 
what websites appear first, second, 
third on a page and so on.

In other words, when you 
type something into a search 
engine like Google or Bing, a list 
of websites will populate as search 
results. These search results are 
ranked based on relevance and 
the higher your website is on the 
results the better. These search 
results are also based on a user’s 
intent. For example, if a user 
searches, “swimming pool filter,” 
a search engine will determine 
that the user is looking for a pool 
filter to purchase or information 
about pool filters, and it will 
display the results accordingly. 

The order of ranked search results 
determines the amount of people 
visiting your site and is what 
makes SEO so crucial to the 
success of a business. 

WHY IS IT IMPORTANT?

When searching online, how 
often do you click to the second 
page of search results or even 
scroll down that far before 
clicking a link? According to a 
2014 study conducted by SEO 
software company, Moz, more 
than 70% of users won’t click 
past the first page of results. 
More likely than not¬—the sites 
appearing on the first page are 
implementing an SEO strategy. 

So why should you care? 
Quite simply, being ranked 
higher means your business is 
listed close to the top of the page 
(just beneath businesses that pay 
to be listed first), which ensures 
you’ll get more visibility from 
potential customers. 

The sites that appear high up 
on the list of search results use 
high-quality, organic content to 
increase their ranking and earn 
them a spot at the top. These 
results are considered organic 
content (compared to the 2-4 ad 
listings above them).

Fortunately, organic 
content is perceived to be 
more trustworthy over its paid 
counterpart and therefore, 
preferred by most, including your 
potential customers. Ranking 
organically establishes credibility 
and name recognition across 
multiple search results, generating 
more visits to your site. 

So how exactly do you 
optimize your website? You use a 

combination of keywords, phrases 
and links.  

IMPLEMENTING KEYWORDS

When it comes to SEO, 
keywords are the driving force in 
getting people to find you online 
and click on your website link. A 
keyword is the specific word(s) or 
phrase that people will type when 
searching online. These keywords 
are what make it possible for 
people to find your site. Consider 
the audience you want to target 
(people in need of a pool service) 
and what they would typically 
search online such as, “pool 
cleaning” or “swimming pool 
service,”—this will help you 
determine the most relevant 
keywords to apply on your site. 

To help you, there are 
numerous free or low-cost online 
keyword research tools, such as 
Wordstream and Semrush, that 
you can use to gather data on 
average monthly search volume, 
high and low traffic keywords 
and related words you may want 
to use when writing the copy for 
your website.

Keep in mind that targeting 
higher volume keywords will put 
you in competition with bigger 
companies that have most likely 
been targeting those keywords for 
much longer — meaning they’ve 
established an authority for those 
keywords. Although these higher-
searched keywords cast a wider 
net, if you only target these, 
you might still find yourself 
on the second or third page of 
search results since you’re likely 
the small fish in that pond. For 
example, “pool service” may be 
a popular online search, but it’s 
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broad and doesn’t target a specific 
area or audience so your business 
is unlikely to rank high in search 
results. Meanwhile, low volume 
keywords and phrases such as, 
“fiberglass pool cleaning service,” 
target less people but may be 
more specific to your market. 
These keywords are typically 
less competitive with bigger 
companies too. To get the most 
out of keyword optimization, it’s 
best to target a mix of high and 
low volume search terms so you 
reach the widest demographics. 

Once you’ve determined the 
keywords you want to use, start 
implementing them throughout 
your website. Applying keywords 
to your content is crucial to 
your ranking and is not a step 
you want to skip. Use keywords 
in your page headlines and 
throughout your web copy. 
Adding a blog is a terrific way to 
address more specific keywords 
or phrases like “how do I fix 
a green pool,” or “what if my 
pool pump stops working?” 
Try to integrate your keywords 
naturally—don’t force it. And 
definitely don’t overdo it…
Google takes “keyword stuffing” 
into account and often ranks 
pages with easy-to-read, user-
friendly content higher than 
content that is overflowing with 
keywords for no reason. 

For example, if you’re 
optimizing the keyword “pool 
service,” don’t write, “Our pool 
service is the best pool service 
in the business. If you need a 
pool cleaning service, we are 
pool service professionals with an 
excellent pool service reputation.” 
This is too repetitive and isn’t 
engaging for your readers. It’s 
better to place your keywords 
where it feels natural, for 
instance— “As established pool 
service professionals, we have the 
best reputation in the business 
for all your pool service needs.” 
Here you are still optimizing your 
keywords without overwhelming 
your readers or the algorithm.  

LOCATION MATTERS

Surprise—people like 
convenience. Luckily for you, 
you’re a local business and 
the most convenient way for 
people to find you is on the 
internet. Your customers (people 
searching online) want to hire 
a pool service business in their 
immediate area and this is where 
SEO can make sure they choose 
you for the job. 

Including your location 
on your website can boost 
your ranking in location-based 
searches and help new customers 
find your services. Make your 
location known

Continued on page 8
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WITH OUR MOST 
BRILLIANT POOL LIGHTING 
INNOVATION YET. 

pentair.com/intellibritehub

INTELLIBRITE® ARCHITECTURAL  
SERIES POOL AND SPA LIGHTING

Innovative, energy-efficient LED technology minimizes  
hot spots, stripes, glare and dark areas for an  

evenly lit pool to wow your customers.

60% MORE
BRIGHTNESS*

*Compared to Pentair IntelliBrite 5G Color LED Pool Light in white color mode only. The IntelliBrite Architectural Series delivers higher lumen output
depending on color mode, ranging from 28%-141% brighter, while energy efficiency improvements range from 17-58% based on color mode.

All indicated Pentair trademarks and logos are property of Pentair. Third-party registered and unregistered trademarks and logos are  
the property of their respective owners. ©2023 Pentair. All Rights Reserved. Pentair.com

https://www.pentair.com/intelliflo3hub?mcid=dis_3216&utm_source=Partner&utm_medium=display&utm_campaign=if3_trade_media_2023q2&utm_term=IPSSA
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The IPSSAN

We want to 
spotlight our 
members! 

CALL FOR CONTENT
Have you had to use the 
IPSSA’s Tech-4-Tech Coverage 
(previously called sick route) 
benefit? We are looking 
for members to send us 
testimonials on how Tech-4-
Tech Coverage helped them 
in their time of need. Please 
send your story to editor@
ipssa.com.

IPSSA MEMBER PORTAL
Have you logged on and 
updated your IPSSA.com 
Member profile listing? 
Enhance your exposure by 
uploading your company logo, 
linking your business website 
and social media pages, as well 
as uploading some pictures of 
your work. If you need your log 
in credentials re-sent, please 
contact memberservices@
ipssa.com

A Letter from the President

HELLO IPSSA NATION. I hope this finds 
you all doing well.  I wasn’t sure what I 
wanted to write about this month, so I 
reflected on what has transpired over the 
course of 2023.  I have some reminders for 
the year…

One of the goals I have been working 
hard on is the 5000 members by 2025.  I 
am happy to report that we are on the 
plus side of membership this year over 
last year.  So, thank you for that, but 
we are still a long way from the goal of 
5000 members.  Please continue to work 
on your membership campaigns in your 
Chapters and Regions.  The goal is to add 
5 new members per month per Region.  If 
there is anything we can do to help, please 
reach out.  In Florida, we have found that 
having counter days at supply houses, 
hosting tabletop pool shows, and inviting 
prospective members to social events have 
worked well as membership campaigns.  

At the BORD, we have been working 
on new opportunities in education, 
community involvement and drowning 
prevention.  The membership program 
committee created two new awards, 
Chapter of the Year and Pool Professional 
of the Year.  Your nominations need to be 
submitted to IPSSA at rose@ipssa.com by 
October 15th.  The membership program 
committee is actively at work reviewing 
potential associate members (industry 
partners) and has voted to approve over 
10 this year. The finance committee is 
hard at work on next year’s budget.  The 
outreach committee is working on a new 
Liaison Program. Stay tuned as this will 
be an exciting opportunity for any IPSSA 
member.  The education committee 
is working on a new webinar series to 
begin next year after the Weekend of 
Inspiration. The main focus is business 
tips and tools to assist you in your 

pathway to professionalism. 
IPSSA National recognizes the hard 

work all of the volunteer leaders do to 
promote Improving the Industry through 
Community, Education, and Support. 

The Weekend of Inspiration is in its 
final planning stages.  Classes are set, 
speakers have been contracted and the party 
for Saturday evening is planned.  Lastly, 
I also want to mention that for those 
Chapters that have had your elections, 
please notify IPSSA National 
(info@ipssa.com) of the new Chapter 
Board. 

So that is all for now.  Have a Happy 
Fall Y’all! Remember to wear your 
sunscreen, stay hydrated and be safe. 
Thank you for your support!

Take care,

Todd Starner, 
IPSSA National BORD President

ROSE SMOOT IOM, CAE
Executive Director
rose@ipssa.com
Duties: Requests to and from 
BORD, associate member 
relations, governance information 
and requests for documents, 
IPSSA sick route oversight, 
Education Fund guidelines, 
grievance information, chapter 
governance tools, IPSSA.com 
website updates

PENNY GAUMOND
Resource Manager 
888-360-9505 x2
info@ipssa.com
Duties: Trade show materials 
requests, table top material 
requests, codes for water 
chemistry test, process orders from
chapters for sick route coverage 
cards, IPSSA merchandise & book 
order fulfillment

MICHELLE HARVEY 
Project Associate and
IPSSAN Editor 
michelle@ipssa.com
Duties: Associate member 
relations, IPSSAN content, IPSSAN 
advertisements, social media 
posts, website updates

FRANK MCDONALD 
Finance Director
frank@ipssa.com
Duties: Oversees day-to-day 
membership transactions and 
accounting. Prepares IPSSA 
financial reports, chapter shares 
and census report

ALISON THOMPSON
Membership Assistant
Phone: 888-360-9505 x1
Fax: 888-368-0432
memberservices@ipssa.com
Duties: Membership applications, 
transfers, cancellations, change of 
address or contact information, 
auto-pay sign up or one-time 
payments, chapter rosters and 
chapter officer updates

ACCOUNTING
888-360-9505 x1
accounting@ipssa.com
Duties: Invoicing members, 
process payments, processes 
(financial) tax data, Swim Fund, 
track members that are water 
chemistry certified

insurance@cramercpa.com
Phone: 844-574-1134
Fax: 888-811-4502
PO Box 2934, Rocklin CA 95677 

Associate 
Management Team

Member Services 
& Finance Team

Insurance Billing

AS A MEMBER OF the Independent Pool and 
Spa Service Association, Inc., I will utilize my 
professional knowledge and skilled practical 
workmanship in providing quality customer 
service. To that end, it will be my responsibility 
to keep informed of developments in the pool 
and spa industry including new techniques and 
product applications.

My second obligation will be to the 
members of IPSSA by giving them any 
professional assistance they may need including 
sick route coverage. With respect to sick 
route coverage, I will treat sick route clientele 
with professionalism and respect and will not 
solicit the business of a sick route client while 
providing sick route coverage.

My final responsibility will be to my 
community and its citizens. I will strive to 
communicate the necessity for pool safety 
and other issues of importance to pool and spa 
owners.

In these ways, I will promote the ideals and 
objective of the Independent Pool and Spa 
Service Association, Inc.

IPSSA Code of Ethics

• Evaluate Previous Season and 
Start Planning for Next Year

• Walk-throughs on Properties - 
Evaluate for Upgrades

• Deck Seal

• Tax and Investment Planning

• Update your Business 
Marketing Plan

Things to do 
in October

LETTERS TO THE EDITOR must be 
signed in order to be published, 
and must be accompanied by 
an address, valid e-mail address, 
and a daytime phone number 
for verification purposes. (Your 
phone number will not be printed.) 
Unsigned letters will not be 
published unless a compelling 
reason for withholding your 
name is given. Letters to the 
editor containing erroneous or 
unverifiable information will be 
edited or rejected. No letter 
that makes personal attacks 
on someone’s character will be 
published. The editorial staff 
reserves the right to edit for length 
or grammar or reject submitted 
material that does not meet these 
standards. Letters requiring a 
response will be held for publication 
until the response is received. 
Opinions expressed in published 
letters do not imply endorsement 
by IPSSA.

Letters to
the Editor

mailto:info@ipssa.com
mailto:rose@ipssa.com
mailto:info@ipssa.com
mailto:michelle@ipssa.com
mailto:frank@ipssa.com
mailto:memberservices@ipssa.com
mailto:accounting@ipssa.com
mailto:insurance@cramercpa.com
https://www.wisesoftwareinc.com/pool-service-software/
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100% cloud. No servers.
Retail | Service | Mobile Apps | Inventory | Accounting
Get up & running before fall season

All businesses on LOU cloud software
get unlimited phone & email support.

Does your software company make 
you feel like you’re alone on an island?

Get unlimited support with

Contact us for a free 
demonstration or scan the 
code for more information.

360-735-9510 x 1   evosus.com/lou

info@getmizu.com (385) 213-1526www.getmizu.com

Protection: Keep your pool-and your family-secure
Convenience: Easy to operate. Easy to own.
Savings: Spend less money-and use less time.
Design: Build the right cover for your pool.

SAFETY AND QUALITY
YOU CAN DEPEND ON.

 Parts availability for all cover brands. 

A automatic safety cover is the best solution. 

We are proud
supporters and partners

of Step Into Swim!

BUSINESS OWNERS WHO WANT
to reach their customers on a 
more personal level have relied 
on drip marketing campaigns 
for many years now, but despite 
being a widely utilized practice, 
many newer business owners still 
don’t know what such a campaign 
entails, while others may not 
understand how to find the 
balance between direct marketing 
and direct badgering. 

A drip campaign is a series of 
automated emails sent to potential 
and current customers. Each email 
shares information that might 
be useful or interesting to the 
audience, based on a particular 
topic or customer activity.

Email is a highly effective 
way to market to pool customers, 
especially the millennial 
generation, who are quickly 
becoming a target audience 
according to Kristan Hart, chief 
operating officer of The Get 
Smart Group marketing agency in 
Angels Camp, California.

Additionally, while recent 

changes to iOS phone privacy laws 
make it harder to serve customers 
with digital advertisements, email 
is a great way to reach them on 
their digital devices.

“Whoever holds the email 
address holds the key,” Hart says. 
“It is so important you have email 
addresses for all your customers 
because that’s almost a foolproof 
way to market to them.”

DRIP CAMPAIGNS CAN BUILD 

TRUST, SAVE TIME

According to Hart, drip campaigns 
provide more personalized 
customer service with less burden 
on sales and service staff. With 
modern bulk email platforms, like 
Mailchimp, Constant Contact, 
HubSpot and others, emails can 
be personalized and segmented to 
speak to specific audiences.

“It opens the opportunity for 
conversation,” Hart says. “The 
customer feels like they are getting 
personalized customer service.”

Customers interested in 
purchasing a pool often have 

similar questions. Through a drip 
campaign, pool professionals can 
answer those questions before 
the customer even asks, which 
builds company credibility and 
earns customer trust, according 
to Ben Poggemiller, co-owner of 
Urban Life Pools & Hot Tubs in 
Steinbach, Canada.

“It also allows you to control 
the sales process and creates 
consistency, because everyone 
who enters the sales pipeline is 
getting the same messaging and 
information exactly the way you 
want it every time,” he says.

Additionally, drip campaigns 
can be useful for nurturing 
current customer relationships. 
SSG Pools, headquartered in 
Billerica, Massachusetts, uses 
them to teach customers about 
pool installation, with each email 
educating the customer on the 
next phase of the process, explains 
Kelly Michael Skelton, director 
of marketing at SSG Pools and 
co-founder of home improvement 
blog, Backyardassist.com.

The company often uses drip 
campaigns to help customers 
maintain their own pools, he 
adds. These campaigns cover basic 
issues like cleaning pump baskets 
and deep end skimmers, adjusting 
water levels, or vacuuming a pool. 
This saves the customer thousands 
of dollars in service fees each year 
and allows the company’s service 
professionals to focus on the more 
difficult service calls.

“We found that it’s difficult to 
scale the service and maintenance 
end of our business because talent 
is hard to come by and training 
takes a lot of time,” Skelton says. 
“If we can help customers solve 
their own problems, they save 
money, and we save time and have 
sufficient capacity.”

PLANNING DRIP CAMPAIGN 

CONTENT TIMING

Timing is key, especially in the 
beginning of a drip campaign. 
Once staff receive a new customer 
email address, they need to drop 
that address in the drip campaign 
pipeline quickly, following up 
with the customer right away. 
Hart suggests campaigns start 
with more frequent emails in the 
beginning and less as time passes. 
An average rate, she says, might be 
four to five emails the first week; 
one per week the next three weeks; 
and one per month after that.

The overall length of a 
drip campaign can vary greatly, 
depending on the topic. Because 
a pool is a large purchase, many 
people may wait a long time 

Continued on page 8

Email Drip Campaigns Provide Personalized 
Marketing Opportunities
By Malarie Allen, PoolPro Magazine

BE WARY OF THESE COMMON 
DRIP CAMPAIGN ISSUES

1. Thinking emails can replace 
sales staff.
Hart warns that even the best 
drip campaigns cannot replace 
sales staff. Many times, drip 
campaign emails can lead to 
more opportunities to follow 
up with customers.
“Successful businesses work 
best when sales and marketing 
go together,” Hart says.

2. Not complying with opt-
out requests.
Many bulk email platforms 
can actually ban companies 
from sending emails if that 
company receives too many 
spam complaints. In fact, for a 
company sending unsolicited 
emails, a ban may be the best-
case scenario. In 2003, the U.S. 
passed the CAN-SPAM Act, 
to protect consumers from 
deceptive email marketing 
practices, such as ignoring opt-
outs. Violating these rules can 
mean paying a penalty of up to 
$46,517.

3. Content that is redundant, 
repetitive or poor quality.
“People are going to start 
dropping off, stop engaging 
from your campaign when 
they feel like you’re being too 
sales-y or repeating yourself,” 
Skelton says. According to a 
survey of 1,400 consumers 
conducted by bulk email 
platform Constant Contact, 
receiving too many emails was 
the No. 1 reason consumers 
gave for unsubscribing.

https://www.evosus.com/lou
https://www.getmizu.com/
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P I P E L I N E  F I LT E R S ®

DE-LEVEL
C L A R I T Y

Claim backed by NSF
testing data*

WE UNDERSTOOD THE ASSIGNMENT

*Like DE �lters, Pipeline Filters passed the NSF turbidity test in one turnover
All rights reserved. Copyright © AquaStar 2022 - U.S. Patent No. 10,792,596, 

11,014,027 and Other Patents Pending

SMALL FOOTPRINT, BIG FILTRATION
Outperforming cartridge �lters twice 

its size hydraulically and in cleanability.

Mastering Chlorine Stabilization

Revisiting CYA Reduction
By Kevin Vlietstra, Haviland Pool & Spa

CHLORINE IS A VITAL component 
for maintaining the safety of 
pool water for swimmers. Its 
primary function is to serve as a 
sanitizer, but it also has the added 
capability of acting as the primary 
oxidizer of waste and preventing 
the proliferation of algae. When 
there is an abundance of chlorine 
available, it can efficiently 
perform all three of these 
functions. However, in situations 

where chlorine is in short supply, 
it becomes necessary to introduce 
supplementary substances. These 
supplements can serve to either 
reduce the overall quantity of 
chlorine required or extend the 
lifespan of the existing chlorine 
within the water.

One common additive used 
for this purpose is cyanuric acid 
(CYA). It is frequently used to 
stabilize, safeguard, and conserve 

chlorine, regardless of whether it is 
in tablet or liquid form. This article 
will primarily focus on CYA’s role 
in preserving chlorine and delve 
into its impact on water quality as 
it accumulates in the pool.

UNDERSTANDING THE ROLE OF CYA

In discussions concerning chlorine 
and cyanuric acid (CYA), it is 
essential to provide an overview 
of the two categories of chlorine 

used for water treatment: chlorine 
with stabilizers and chlorine 
without stabilizers. Chlorine types 
lacking stabilizers encompass 
sodium hypochlorite (commonly 
known as liquid chlorine bleach) 
and calcium hypochlorite (often 
abbreviated as cal-hypo). On the 
other hand, chlorine varieties with 
stabilizers are typically referred 
to as “trichloro” or “dichlor.” 
These product names reflect 
their respective manufacturing 
processes. For instance, 
trichloroisocyanuric acid (trichlor) 
is produced by reacting certain 
ingredients with CYA to generate 
a concentrated granular chlorine.

Upon the application of 
dichlor or trichlor to fresh water, 
CYA becomes introduced into 
the pool environment. The 
stabilized chlorine also yields 
hypochlorous acid (HOCl), 
which binds with the CYA. 
Consequently, HOCl retains its 
effectiveness for a longer duration 
when the pool is exposed 
to outdoor conditions and 
ultraviolet (UV) light. Initially, 
even at just one part per million 
(ppm) of CYA, chlorine remains 
in the water for an extended 
period compared to its absence. 
As the CYA concentration 
reaches approximately 25 ppm, 
a more significant amount of 
chlorine (HOCl) is shielded 
from degradation in the presence 
of UV light.1 This not only 
prolongs the presence of chlorine 
in the water but also translates 
into time and cost savings for 
pool owners.

Using chlorine compounds 
with stabilizers results in a 
continuous introduction of CYA 
into the pool water. Nevertheless, 
once CYA concentrations 
reach 50 ppm, the advantages 
of chlorine retention begin to 
plateau. When considering even 
higher levels, such as 100 ppm, 
there are no substantial benefits 
associated with further increasing 
the CYA content in the water.2

Upon closer examination, 
when chlorine is introduced 
into the pool, it leads to the 
formation of hypochlorite ions 
(OCl-) and HOCl. The latter 
serves as the potent disinfectant 
produced when chlorine interacts 
with water. On the other hand, 
OCl- also possesses disinfection 
capabilities but to a significantly 
lesser extent.

When the pH level is 
maintained at 7.5, there is an 
equilibrium established, with an 
equal ratio of HOCl to OCl-
.3 However, as the pH rises 
above 7.5, there is a reduced 

concentration of hydrogen ions, 
resulting in a greater formation of 
OCl-. Conversely, when the pH 
drops below 7.5, more hydrogen 
ions are present, leading to an 
increased presence of HOCl.

Ideally, one would aim to 
operate a pool with a lower pH 
to favour the production of more 
HOCl, which is highly effective 
in disinfection. Nevertheless, it is 
essential to consider the potential 
corrosive effects on various pool 
components that come into contact 
with the water. Striking a balance 
around 7.2 is often recommended, 
as it allows for effective chlorine 
action while minimizing the risk of 
pool corrosion.

It’s important to understand 
that another influential factor 
affecting the availability of HOCl 
is the presence of CYA. When 
even a small amount of CYA 
is introduced into chlorinated 
water, it immediately exerts 
a detrimental effect on the 
dissociation of HOCl and OCl-. 
As more CYA is added to the 
pool, this impact is compounded, 
resulting in a substantial reduction 
in the quantity of HOCl present.

While the presence of CYA 
typically maintains a level of 
HOCl that is generally effective 
for residential pools, its impact 
becomes considerably more 
significant in commercial pools. 
This becomes especially critical 
in water environments that 
may accommodate multiple 
simultaneous users, as it can 
significantly hinder water 
disinfection rates. To put it 
more plainly, as it pertains to 
commercial pools, cyanuric acid 
should not be used to help ensure 
the safest possible water for users.

THE DECISION ON CYA LEVELS

Manufacturers and standards 
organizations have established a 
reference level of 100 ppm as the 
threshold for excessive CYA in 
pool water. This guideline serves 
as a practical benchmark, ensuring 
consistency in information among 
service personnel and providing 
a baseline for pools that have 
experienced past issues related 
to water quality or algae growth. 
Nevertheless, the ultimate decision 
regarding the maintenance of 
higher CYA levels rests with the 
pool owner.

In assessing the severity of 
elevated CYA levels in a specific 
pool, it is crucial for the pool 
service professional to engage 
in a discussion with the owner. 
Together, they can determine 
whether immediate action or

Continued on page 7

https://www.aquastarpoolproducts.com/
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future measures are necessary. The primary 
concern revolves around the conditions 
that may lead to chlorine consumption 
within the water.

When considering factors affecting 
chlorine consumption, several aspects come 
to mind, primarily revolving around water 
temperature and pool usage patterns. As 
the water temperature increases, there is a 
tendency for accelerated organic growth, 
which in turn heightens the demand for 
chlorine. Even in the presence of CYA, the 
sun’s exposure can exert a chlorine-drawing 
effect on the water. Further, the frequency 
of pool usage plays a significant role in 
chlorine consumption, with more frequent 
use translating to higher chlorine use.

Another crucial aspect to explore 
pertains to the pool’s surroundings and the 
property itself. For instance, a pool situated 
in a desert region might contend with dust 
and dirt carried into the pool by the wind, 
but this is typically not a major contributor 
to chlorine demand. However, individuals 
with intricate landscaping or trees that 
shed particles may experience excessive 
chlorine demands. Particularly when winds 
pick up, pollen, nectar, and other organic 
matter from vegetation can find their 
way into the pool, further depleting the 
chlorine reserves.

Assessing the combined factors of pool 
use and external environmental conditions 
is essential for making well-informed 
decisions regarding the course of action to 
take when CYA levels exceed 100 ppm. 
For instance, if the pool is situated in a 

spacious, sheltered location that is not 
prone to external influences such as heavy 
rainfall and experiences infrequent use, it 
may be possible to maintain CYA levels 
above 100 ppm with minimal adjustments 
to the daily maintenance routine.

Safety should always be a top priority 
when it comes to pool water. It is 
important to keep in mind that even with 
elevated CYA levels, chlorine continues to 
function as an oxidizer. As long as a free 
chlorine residual of at least one ppm can 
be upheld, CYA does not significantly 
impede the ability of OCl- or HOCl to 
deactivate or eliminate common germs and 
bacteria. While the rate of sanitation and 
inactivation may decrease, the presence 
of free chlorine still holds the potential to 
contribute to the safety of the water.4

Regrettably, the increased presence 
of CYA does indeed diminish chlorine’s 
capacity for oxidation. Upon the 
introduction of CYA into the water, 
the millivolt (mV) levels immediately 
commence a decline, thereby reducing 
chlorine’s effectiveness in disinfecting 
the pool.5 For example, when the CYA 
concentration reaches 75 ppm, it can 
decrease the oxidation reduction potential 
(ORP) to approximately 185 mV.6 The 
minimum acceptable ORP reading should 
not fall below 600 mV,8 with an ideal 
target being around 750 mV. At these 
ranges (600-750 mV), and assuming 
the pump and filtration system are 
operating at peak efficiency, water quality 
has the potential to be at its best. More 

importantly, water will be at its safest for 
bathers, assuming there has not been a 
more heinous incident like a fecal release or 
other biohazard contamination.

Fortunately, if CYA levels continue to 
rise, particularly surpassing the 100-ppm 
threshold, the rate at which ORP declines 
tends to stabilize. However, since elevated 
CYA presence hampers the removal of 
germs and bacteria, it becomes necessary 
to add more chlorine (or another oxidizer) 
at more frequent intervals to mitigate 
waste buildup and prevent common water-
related issues.

In the presence of heightened 
CYA levels, several strategies can be 
employed to maintain clean and clear 
water. One approach involves elevating 
the chlorine level, where maintaining a 
free chlorine level at 7.5 per cent of the 
total CYA concentration is a commonly 
practiced method. Another option is 
the use of alternative oxidizers, such as 
potassium monopersulfate, to combat 
water contamination. These alternative 
oxidizers do not form bonds with CYA 
like HOCl, thus preventing a decrease 
in ORP. In fact, shortly after using 
potassium monopersulfate, ORP levels 
will spike ORP reading until the oxidizer 
has run its course, which can be fairly 
quick (minutes to hours) if there are 
sufficient organic contaminants.

Additionally, water treatment can 
involve the use of non-oxidizer additives. 
Enzymes, for instance, prove highly 
effective as they aid in breaking down 

complex molecular structures that might 
otherwise hinder chlorine’s effectiveness. 
When a cell structure is unravelled or 
deteriorated, this allows an oxidizer to 
easily reduce it from the water. Borate 
products can contribute to increased 
water clarity, though its bonding with 
calcium and other substrates. Additionally, 
borates can contribute to the stability of 
water balance by introducing a secondary 
buffering agent to the water. Further, 
maintaining low phosphate levels can 
provide relief in situations of reduced 
chlorine levels. Regularly cleaning filters 
to remove grease and oily deposits with 
dedicated solutions can also reduce the 
reliance on chlorine. Finally, the use of 
algaecides can be beneficial in diminishing 
the presence of algae.

WHAT ARE THE OPTIONS FOR DECREASING 

CYA LEVELS?

Reducing CYA levels can be a challenge, 
as there are not many reliable methods 
available. While chemical treatments do 
exist, often enzyme based, following the 
precise instructions can be demanding 
for the person applying them. Another 
option involves using a portable reverse 
osmosis system (RO). These systems, 
at least currently, are large and usually 
expensive which are typically wheeled into 
place. When auxiliary hoses are placed into 
the water, RO uses high pressure to force 
water through a membrane which reduces 
everything in the water from calcium to 
cyanuric acids.

It is crucial to note that a significant 
portion, potentially up to 25 per cent, of 
the total CYA can settle in areas of the 
pool with poor circulation. Therefore, 
removing water from the lowest part of 
the pool becomes essential in diluting the 
water and reducing CYA levels. Recent 
recommendations within the industry say 
the use of aluminum sulfate (alum) may aid 
in CYA reduction. 9 However, more studies 
are needed as there are no outside scientific 
papers to help draw a line between 
aluminum sulfate and CYA reduction. 
Regardless of the method chosen for water 
removal, it is important to replace water 
with elevated CYA levels with fresh water, 
specifically water with no cyanuric acid, to 
effectively address the issue.

It is worth considering most of the 
comments and recommendations provided 
here are focused on residential pool care. 
However, it is important to emphasize that 
cyanuric acid in water has not been linked to 
any documented cases of water-related 

Continued on page 8 

Revisiting CYA Reduction
By Kevin Vlietstra, Haviland Pool & Spa

CYANURIC ACID TESTING

1. Sample collection
While obtaining a sample from a return 
may yield uncertain outcomes for pH 
and chlorine levels, it can offer a more 
precise measurement for cyanuric acid, 
particularly when water is drawn from 
both the bottom and the surface. When 
conducting an initial test following 
a period of water stagnation during 
the entire off-season, it is advisable to 
brush all surfaces and allow the water to 
circulate for 24 hours before obtaining 
the first sample.

2. Testing
There are three main methods for 
testing cyanuric acid:

1.	 Test strips can help provide a 
general idea of cyanuric acid levels.

2.	 A visual examination which 
involves introducing melamine or a 
comparable agent into the water. 
The mixture is then added to a 
chamber until a visual indicator 
disappears. This is fairly accurate, 
but some interpretation may be 
needed when reading the results.

3.	 Photometers take the guesswork 
out of test results. As long as the 
machine is calibrated correctly 
and filled according to the 
manufacturer’s directions, the 
results should be fairly accurate.

https://www.poolcorp.com/
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by incorporating your phone 
number and full address on your 
website to narrow down your 
target audience and rank above 
your competitors. Place them not 
only your website’s homepage, 
but on a contact page as well. So, 
if you’re based in California and 
someone searches, “pool cleaning 
service in California,” Google 
will filter results to pool service 
businesses only in that state. If 
you want to target a specific city 
or county like, “pool service in 
Carlsbad,” include them in your 

web copy and contact pages so 
customers searching in their 
local neighborhood will find and 
click on your website first. You 
can naturally incorporate it into 
text in your About Us page like 
this: “Pool Service Company 
X in North County San Diego 
provides superior service for 
residents in Carlsbad.” 

Unlike generic keywords, these 
targeted phrases only put you in 
competition with the pool service 
businesses in your local area rather 
than nationwide. 

LET’S LINK UP

Another tactic to get your website 
ranked high enough to appear on 
the first page of results is through 
links on your page—ideally, 
permalinks and internal links. 

Permalinks are permanent 
webpage addresses—such as www.
cleanmypool.com/services— that 
help your readers understand what 
your website is about. Consider 
what’s more appealing—a URL 
filled with random numbers 
and letters or a clean URL 
that’s easy to read, such as www.

poolservicebusiness.com/blog. 
While it may seem like a minor 
detail, using permalinks as an 
organizational tool can actually 
make a big difference to your readers 
and your overall website traffic. 

Internal links are an easy, 
efficient way to boost your 
ranking. They redirect readers 
from one page on your website 
to another page on your site and 
lend credibility to your content—
making it more favorable to 
Google. For instance, if you 
are writing about pool care tips 

and already have an article on 
different cleaning techniques, 
create an internal link (website 
builders usually have the option 
to link content) on a word or 
key phrase—like “cleaner tips”— 
that will redirect your readers 
to the page about cleaning 
techniques or even a discounted 
service you’re currently offering. 

ARE YOU MOBILE-FRIENDLY? 

As more and more people 
abandon their laptops and 
desktops for phones, making 
your website mobile-friendly has 
become imperative. Good news 
is—optimizing your website 

for mobile is easy with website 
building platforms that will do it 
for you. Creating a website using 
platforms like Wix or Squarespace 
can help make SEO optimization 
quick and simple; simply upload 
your content using one of their 
user-friendly, premade templates.

TRY IT OR BUY IT

As you can see, SEO is 
rather straightforward. Even 
implementing a few SEO best 
practices can benefit your business 
in the long run.

If you’re ready to begin, 
start researching keywords 
and developing a strategy 
to accomplish your goals. 
However, you can always seek 
out professional assistance and 
hire an outside agency or SEO 
professional to optimize your 
website for you. 

No matter what you decide, 
SEO has become an important 
digital marketing tactic that can 
greatly impact the success of your 
business. By taking the plunge, 
you can invest and grow your 
service business just by taking 
advantage of potential customers’ 
search habits. n

Use SEO to Promote Your Business
Continued from front page

before making their final 
decision. Therefore, Hart says, 
a drip campaign for sales leads 
should last around two years.

“You want to stay top of 
mind,” she says.

No matter the length, 
audience or topic, Poggemiller 
suggests every email include a 
clear way for customers to move 
to the next step of the buying 
process. This can be as simple as 
replying to the email, filling out 
a form or clicking a link to talk 
to a sales representative.

“If they’re ready to jump 
the line and enter into a buying 
conversation, I want to make 
sure they have an easy way to do 
that,” Poggemiller says.

SETTING UP A DRIP CAMPAIGN

The first step to setting up a 
drip campaign is to make sure 
customer email addresses are 

on file. This information is as 
important as the customer’s name 
and phone number, according 
to Hart. Companies can obtain 
email addresses from potential 
customers in a variety of ways, 
including website forms, raffles, 
inviting those receiving paper 
mail to “go paperless” and asking 
for emails from those who walk 
in a store expressing interest in 
purchasing a pool.

With a solid collection of 
email addresses, companies 
should sign up for a bulk mail 
platform. These online systems 
allow the company to creatively 
format emails and personalize 
them to the company brand and 
customer. Some platforms, such 
as MailChimp, are free up to a 
limited number of contacts. n

Article first published by PoolPro 
Magazine on August 31, 2022

Drip Campaigns
Continued from page 5

illnesses. Unsafe water conditions 
typically arise from factors such 
as inadequate chlorine levels, 
poor water balance, and other 
subpar water care practices. 
Those factors will lead to 
issues like the proliferation 
of bacteria and virus and the 
growth of unwanted organics 
and other contaminants. These 
specifically point to algae and 
slimes, which have their own 
issues, can also lead to accidents 
caused by slippery pool bottoms. 
Managing elevated cyanuric acid 
levels is an integral part of pool 
maintenance, contributing to 
the overall ease of water care and 
maintenance. n
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CYA Reduction
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LET’S FACE IT, SPAS and hot tubs are not 
‘little pools,’ so the water chemistry in 
these soaking vessels can’t be maintained 
in the same way as pool water. When a 
person gets into a hot tub, waste from 
their body stays behind.  This waste 
includes sweat, dirt, oil, lotions, perfumes, 
colognes, makeup, and more. While a lot 
of what’s left behind is harmless, this type 
of contamination is a contributing factor to 
the overall wellness of hot tub water. 

Understanding the differences between 
spa water chemistry and pool water 
chemistry will help pool professionals 
maintain and treat spa water so users can 
enjoy their soaking experience.

THE DIFFERENCES THAT MAKE A 

DIFFERENCE

The four main differences between pool 
and spa water maintenance are: 

1.	Temperature
2.	Turnover rate
3.	Aeration
4.	Water volume per bather

Understanding how each of these 
differences contributes to hot tub water 
problems will help spa professionals take 
action to ensure these soaking vessels 
provide the expected experience for users.

DIFFERENCE #1- TEMPERATURE 
Let’s start by delving into how water 
temperature effects spa water chemistry.  
The higher water temperature in spas can 
lead to volatility of the sanitizer, volatility 
of carbon dioxide, calcium solubility issues, 
and an increased rate of bacterial growth 
in the spa.  As a result, it’s important to 
understand how the spa’s water temperature 
can lead to chemical imbalance and unsafe 
soaking conditions.

Temperature Effect 1: Volatility of 
Sanitizer: Remember that temperature 
ranges in pools are roughly 77-86 degrees 
Fahrenheit, while the typical temperature 
range for spas is 98-104 degrees Fahrenheit.  
Higher temperatures can cause sanitizers to 
become volatile and leave the water through 
gassing off.  This can be particularly 
detrimental in chlorinated spas because 
chlorinated compounds are “lighter” than 
brominated compounds. So this makes it 
difficult to maintain the proper sanitizer 
residual in the spa water.

Temperature Effect 2: Volatility of 
Carbon Dioxide:  The higher temperatures 
of spa water cause the water to lose carbon 
dioxide.  The problem with this carbon 
dioxide loss is that this causes the pH in the 
water to increase.  And when pH is high, 
the water becomes ‘caustic’ (OH-).  Loss of 
carbon dioxide also causes total alkalinity to 
decrease, resulting in a loss of bicarbonate 
(HCO3-).  Loss of total alkalinity will also 
contribute to pH balance issues.  

Temperature Effect #3: Calcium 
Solubility: Going back to our water 
chemistry lessons, calcium is less soluble 
in warm water. As a result, the calcium 
“falls out” of the water in the form of 
scale (usually calcium carbonate) as water 
temperature increases.  Additionally, high 
pH can also cause scale.  Both of these 
effects are a direct effect of the higher water 
temperatures in spas and hot tubs.

Ca+2+ 2HCO3<->CaCO3+ H2O + CO2

The biggest problem with the scale 
that forms (as a result of this ‘fall out’) 
is that this scale can damage the heat 
exchangers in the spa as well as lead to 
cloudy water.  In addition, spa surfaces are 
also susceptible to deposits that can also 
damage the spa interior. All of which leads 
to a less enjoyable soaking experience, not 
to mention serious damage to the spa or 
hot tub vessel.

Temperature Effect #4: Bacterial 
Growth Rate: The growth rate of the type 
of bacteria that causes infections in humans 
grows fastest in spa temperatures of 95-104 
degrees Fahrenheit.  Because spa water 
temperatures are close to human body 
temperature, these types of  bacteria need 
very little time to start growing in the spa 
water.  Turnover rate and sanitizer are key 
to combating the bacteria growth in spas.

DIFFERENCE #2: TURNOVER RATE

Spas and hot tubs are designed for rapid 
turnover because they handle a smaller 
volume of water and because that water is 
warmer and more susceptible to bacterial 
growth.  While swimming pools have a 
typical turnover rate of 6 hours, spas, on 
the other hand, have a typical turnover rate 
of 30 minutes.  In spas, th rapid movement 
of water, particularly through elbows in the 
plumbing, forces carbon dioxide out of the 

water, increasing the pH and decreasing the 
total alkalinity.  

HCO3<->OH-+ CO2

Let’s think about why the turnover rater 
in a spa is 30 minutes versus being 6 hours 
in a pool.  Compare the size of a small hot 
tub to an Olympic-sized swimming pool. 
Bacterial infections and viruses in large 
pools, even pathogens, and fecal matter, 
have more space to roam around.  But if 
the same amount of germs were to enter a 
hot tub, the potential exposure is increased 
because the volume is so much smaller, 
and the risk of infection is much higher.  
Therefore although this rapid turnover rate 
is designed to help prevent bacterial growth 
and disease, it also has side effects that 
can start to cause problems in spa water—
namely with the higher pH and lower 
alkalinity. Turnover rate is positive for water 
clarity and cleanliness, but it does cause 
other isues that need to be addressed.

DIFFERENCE #3: AERATION

Unlike pools, spas have jets designed to 
create soothing bubbles to help relax the 
muscles of those enjoying a soak.  These 
jets, in fact, ‘aerate’ the water pushing 
carbon dioxide out of the water and 
causing an increase in pH while decreasing 
alkalinity. As a result of the increased pH 
and decreased alkalinity, calcium scale 
begins to form. 

In addition, aeration leads to ‘splash 
out’ or evaporation that may also cause 
the sanitizer to be pushed out of the water.  
Therefore, it’s important to keep an eye 

on the residual sanitizer to avoid dropping 
too low.   These three components of spa 
water chemistry:  temperature, turnover, 
and aeration, all contribute to high pH and 
low total alkalinity in the spa environment, 
leading to water quality issues and balance 
concerns.

DIFFERENCE #4: VOLUME OF WATER

PER BATHER

The volume of water per bather (or bather 
load ratio) significantly contributes to the 
rapid flux in water chemistry changes in a 
hot tub versus a pool.  There is obviously, 
far less water per person in a hot tub than 
in a pool.  To put it in perspective, having 
two people in a 350-gallon spa is the same 
as having 200 people in a 35,000-gallon 
pool.  Another way to visualize this is to 
think of it in terms of gallons of water per 
bather.  In a pool with 35,000 gallons of 
water, four people have 8,750 gallons of 
water each.  In a spa with 350 gallons of 
water, four people have 87.5 gallons of 
water each.  Not only is there less water 
per person, but the warmer water of a 
hot tub also causes the human body to 
increase its perspiration, while jets rapidly 
remove dead skin cells and body oils.  As 
a result, spa water invariably will quickly 
change its chemical composition as these 
‘contaminants’ are quickly added to the 
water (as the bathers soak).

Additionally, most people don’t 
shower before they get in hot tubs. 
Apart from being gross, this situation 
also severely impacts water quality. 
Chlorine and bromine react with bather 
waste, including sweat, urine, and other 

personal care products that 
bathers bring into the water. 
These water contaminants 
react with the sanitizer and 
impact the spa water in many 
ways.  This includes causing 
turbid or cloudy water, and 
reacting with nuisance organic 
compounds that settle out along 
the waterline and provide a 
protective coating where bacteria 
can grow. The list of germs that 
love to hang out in hot tubs is 
long, and even more concerning 
is that people aren’t aware of 
how their own choices affect 
other bathers.

Even when people shower 
prior to entering a hot tub, 
contaminants from their bodies 
can cause the sanitizer to be 
used up very quickly.  The more 
people you add and the longer 
they stay in the hot tub, the 
more rapidly sanitizer levels 
decrease.  This results in a lower 
concentration of sanitizer levels 
than there needs to be to kill 
all the bad bacteria.  Add in the 
skin cells other bather

Continued on page 11

Spa and Hot Tub Maintenance: The Differences 
That Make a Difference
By Alicia Stephens, BioLab
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The very first As 
temperatures get 
cooler and hot 
tubs and spas are 
getting more use, 
now is the time 
to proactively 
educate your spa 
clients on how 
temperature, 
aeration, 
turnover rate, 
and bather load 
affect spa water 
chemistry and 
how to ensure 
they are soaking 
in clean water. Be 
sure your clients 
have a ‘checklist’ 
to refer to as they 
get in and out of 
the spa.”

wastes from the body that can 
interact with chlorine to produce 
chloramines, and you can have 
irritation to the eyes, skin, and 
respiratory tract. 

For all of these reasons, a 
hot tub-specific approach for 
sanitizing and routine physical 
maintenance in hot tubs is 
required.  

SANITIZE, OXIDIZE, MAINTAIN 

BALANCE AND PREVENT BIOFILM

Spa retailers and service 
professionals need to ensure that 
spa water is always chemically 
balanced to prevent disease 
transmission.  Unfortunately, 
because water chemistry in spas 
changes so quickly (as explained 
above), it’s challenging to provide 
spa water chemical service 
often enough to ensure water 
chemistry balance for bathers.  
Therefore educating your spa 
clients on the importance of water 
balance between service visits is 
imperative.

Sanitizers are key because 
they kill the bacteria in a hot tub. 
However, not only do sanitizers 
get used up quickly with so much 
organic waste in the water, the 

heat of a hot tub actually breaks 
down these chemicals faster, 
creating the need to add them 
more often.  Ideally, the sanitizer 
in a hot tub should be adjusted 
after every single use, and the 
filter should be cleaned and/or 
replaced frequently.  Supplement 
shocking is important in spas.  
The client needs to keep an eye 
on the sanitizer levels in between 
service visits.  

To help maintain the water 
balance in hot tubs, consider 
incorporating a broad-spectrum 
enzyme into the recommended 
water care routine.  Enzymes 
break down non-living organic 
waste such as hair products, 
lotions, oils, and more.  By 
breaking these items down using 
enzyme technology, you can 
reduce the amount of time and 
effort spent maintaining a crystal 
clear hot tub.  Enzymes help to 
reduce the frequency of filter 
cleanings, prevent unsightly scum 
lines and unpleasant odors.  

Service Tip: laminated 
checklist:  Many service techs now 
leave a laminated ‘Enter/Exit-
Checklist’ attached to spa covers.  
This is meant to encourage users 

to check sanitizer and disinfectant 
levels as they open and close the 
spa when they both enter and 
exit. It’s important that water 
balance parameters are in range 
and that a sufficient amount of 
sanitizer is present in the water 
for all the reasons previously 
discussed. 

PREVENTING BIOFILM

Preventing ‘biofilm’ is very 
important and sometimes 
overlooked as a part of hot tub 
maintenance.  When microbes 
stick to the surface of the hot 
tub, they grab on tightly and 
begin dividing. In fact, they 
double in number in about 20 
minutes!  In a very short time, 
a ‘slime layer’ forms to protect 
the microbes, allowing them 
to emit chemicals to signal and 
attract more microbes.  When 
enough microbes are present, 
the metabolism transforms into 
a ‘biofilm’ that protects the 
microbes making them more 
resistant to sanitizers in the water.  
To prevent biofilm formation, 
it’s imperative to maintain the 
sanitizer residual in the water 
to kill the micro-organisms that 

create biofilm before they get a 
chance to adhere to the surface 
of the hot tub.  In addition, it is 
also very important to physically 
remove the slime layer by 
scrubbing the hot tub surface, 
especially around the waterline.

GETTING OUT OF TROUBLE: DRAIN, 

REFILL, DECONTAMINATE 

What if the spa gets into too 
much trouble?  It happens.  
Luckily, because spas use a smaller 
volume of water, draining and 
refilling can be a viable option.  
Adjust the alkalinity if the water 
balance has gotten out of control 
(usually due to high pH and low 
total alkalinity).  Then test and 
adjust pH frequently.  

If biofilm is present, it’s best 
to implement a decontamination 
procedure before getting the hot 
tub ready for users. The first 
step in spa decontamination 
is to remove the filter, clean it 
or replace it.  If cleaning, use a 
chemical filter cleaner for a deep 
clean.  This involves thoroughly 
rinsing the filter then submerging 
the filter in a 1:10 solution of 
liquid chlorine for 1 –4 hours.  
Next, raise the water level to ½ 

inch above the high water mark 
and raise the chlorine level to 
20ppm.  Circulate for the water 
for one hour, turning the blower 
on for 30 sec every 5 min. Turn 
off the jets and aerator and drain 
the spa rinsing down the sides 
as it drains.  Be sure to clean the 
surfaces thoroughly.  Then refill, 
sanitize and balance the spa water.

CONCLUSION

With the surge in demand for all 
things backyard living, hundreds 
of thousands of new spas have 
been installed, which means there 
are hundreds of thousands of 
new spa owners who need regular 
spa water service or need to be 
taught how to maintain their spa 
water chemistry.  As temperatures 
get cooler and hot tubs and spas 
are getting more use, now is the 
time to proactively educate your 
spa clients on how temperature, 
aeration, turnover rate, and bather 
load affect spa water chemistry 
and how to ensure they are 
soaking in clean water. Be sure 
your clients have a ‘checklist’ 
to refer to as they get in and 
out of the spa.  And remember 
that if that spa gets into too 
much trouble, take the time to 
decontaminate that spa water 
and get your clients into clean, 
sanitized, and well-balanced water 
for a truly relaxing winter-soaking 
season. n

Article originally published in the 
December 2021 IPSSAN.

Spa and Hot Tub Maintenance
Continued from page 10

ABOUT THE AUTHOR 
Alicia Stephens is the Director 
of Training and Education for 
BioLab Inc. In her 22 years 
with the company, she has 
focused primarily on education, 
training, and development, 
as well as technical support 
and new product research and 
integration. Currently, Stephens 
supports all education and 
training initiatives for the 
BioLab Pro Dealer division.  

https://www.kingtechnology.com/
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What might be heard at Mount Rushmore
about Salt Water Pools...

https://aquasalt.com/
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ABOUT THE AUTHOR 
Rachael Pritz has been 
active in the pool industry 
for more than 20 years, 
which has provided her 
with an all-encompassing 
expertise in the trade. She 
worked at a local pool store 
while pursuing a master’s 
degree at the University 
of Pittsburgh, Pa. With her 
technical skills and industry 
knowledge, she joined the 
launch of RB Retail & Service 
Solutions in Pittsburgh in 
2003. For more information, 
visit rbretailandservice
solutions.com/pool-and-spa/.

AS FEWER CUSTOMERS come 
through the door and phones 
aren’t ringing-off-the-hook, now is 
the time for pool and spa service 
pros as well as pool and spa 
retailers to set up and maximize 
the potential of e-commerce 
to increase product sales, select 
new product lines and expand 
your business reach beyond your 
current geographic area.

STEP 1: SET UP YOUR

ONLINE EMPIRE

We all know that online sales 
will continue to grow and will 
help pool and spa businesses 
continue to profit, especially in 
the winter months.  If you don’t 
already have an e-store, there 
are options for online ‘shopping 
cart’ systems that can be added 
to existing websites—providing 
a fully equipped, easy check-out 
and curbside pick-up or delivery.  
It’s the perfect way to make sales 
management easier and keep your 

pool and spa business thriving 
year-round.

“The past two seasons were 
extremely busy so we added a 
shopping cart system to our 
website that was incredible for 
our business,” explains Tracy 
Bond, owner of Great Valley 
Pools. “We discovered the online 
store was great to have as an 
additional point-of-sale option 
that gave our customers the 
ability to search availability, order 
online and arrange for delivery or 
pick up depending on customer 
preferences.  It helped our retail 
division and provided that extra 
convenience which was great for 
customer loyalty.”

STEP 2:  ADD PRODUCTS, SERVICES 

& DOWN-PAYMENTS

Online stores allow retailers 
to open-up valuable space in 
their brick-and-mortar stores 
by offering, for example, lower-
margin products online only. 

Having a robust, integrated 
business software that integrates 
with a powerful e-commerce 
store allows pool and spa service 
professionals and retailers to 
operate more proactively and 
start generating additional sales 
immediately this winter!  In 
fact, savvy professionals are even 
including down payments options 
in their e-store for products and 
services which might not start or 
be delivered until next spring.

STEP 3:  PROMOTE YOUR

ONLINE STORE

There are many simple ways for 
businesses to promote their online 
presence, including printing your 
website on all receipts, sending 
emails and direct mail or even 
running Google ads. The goal 
is to re-train customers to use 
your online shopping option as 
much as possible. Service pros can 
capitalize on the colder months to 
remind customers they don’t need 

to bundle-up this winter to pick 
up spa chemicals, for example, 
when they can order for home 
delivery instead!

STEP 4:  EXPAND YOUR REACH

To build your e-commerce empire, 
be sure to use marketing to expand 
your store’s geographic reach. Start 
by actively targeting areas farther 
from your physical location. The 
winter is an excellent time to reach 
out to consumers who might be 
looking for someone to service their 
pool or spa—not only to sell them 
pool and spa products, but also 
to offer them winter services such 
as pool closing, safety covers, and 
equipment upgrades. 

STEP 5:  GET STARTED NOW!

The “off season” is the ideal time 
for pool and spa professionals to 
get better at using the power of 
their business software and become 
nimbler with their e-commerce 
site. For example, start planning a 
calendar of ‘cyber-sales” or products 
previously sold only on the 
showroom floor or test a product 
line you haven’t offered in the past.  
Now is the time to use the few 
precious months during the winter 
to get creative with marketing, 
consider adding new products and 
services, and make the most of their 
e-commerce site. Start building 
your e-commerce empire now to 
increase sales this winter and into 
next season as well! n

5 Easy Steps to Boost Pool and Spa Product Sales 
in the Off-Season and Into Next Year
by Rachael Pritz, RB Retail & Service Solutions Software

https://thevacdaddy.com/
https://getgreatplans.com/
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INDIVIDUAL AND CLASS Scholarships 
through the IPSSA Education Fund are 
available to all self-employed pool and spa 
professionals.

Funding is provided to applicants who 
have completed qualified classes.

In accordance with these guidelines, 
the following classes qualify (not 
exclusive):

•	 Industry Trade Show education 
offerings

•	 Certified Pool Operator (CPO)
•	 Aquatics Facility Operator (AFO)
•	 Contractor license schools
•	 Manufacturer-sponsored courses
•	 College-level courses in:  

Bookkeeping, accounting, 
computers, and chemistry

•	 Trade-school courses in:  
Plumbing, electrical and 
mechanical

Based upon the determination of the 
Committee, other courses may qualify for 
funding.

Individuals that received a discount on 
classes sponsored by IPSSA are not eligible 
for reimbursement. Applicants may apply 
two times a per calendar year, up to $200 
per class instruction for individuals. 
Maximum two submittals per calendar 
year. Class instructors may apply two 
times per calendar year, up to $200 per 
student with a maximum of $4,000 
per class.  Maximum two submittals per 
calendar year.

For the full guidelines and application 
go to ipssa.com/ipssa-education-fund. 
Applications are reviewed quarterly by 
IPSSA’s Education Committee. 

For questions about the program, 
please inquire at info@ipssa.com or call 
888-360-9505 ext. 2. n

Take Advantage of IPSSA’s Education Fund 
to Help Fund Your Continued Education!

DID YOU KNOW that potential customers can search for a pool service 
directly from the IPSSA website? These results populate an IPSSA member 
near them. Log into your member portal to add your company logo, website 
link and social media links to enhance the search results for your company. 
If you need help logging into your member portal, send an email to 
memberservices@ipssa.com to reset your password.

IPSSA’s Find a
Pool Service Professional
Search Function

https://www.ipssa.com/ipssa-education-fund.html
mailto:info@ipssa.com
https://periodicproducts.com/
https://ultimatepooltools.com/
https://www.ipssa.com/ipssa-education-fund.html
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https://www.ipssa.com/member-exclusive-offers.html
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IPSSA EVENTS

IPSSA’S SARASOTA CHAPTER was 
excited to present a $5,200 donation to 
the Florida Swims Foundation, which is a 
nonprofit organization that funds swimming 
lessons and scholarships throughout Florida 
communities. The Foundation is the 501 
(c) (3) arm of the Florida Swimming Pool 
Association (FSPA).

IPSSA’S GOLD COAST 
Chapter, out of IPSSA 
Region 11 (FL/GA) 
attended the First 
Annual Latin American 
Pool & Spa Show held in 
Miami, FL on September 
16, 2023. This is event 
is organized by the 
Latin-American Pool 
Society (LAPS) and is a 
trade-only exposition 
event and is open to 
pool builders, pool 
service technicians, and 
industry retailers. LAPS 
operates as a non-profit 
organization, embodying 
its mission to promote 
personal advancement 
and opportunities within 
the Latin American 
Community. Through 
fostering connections 
and offering premier 
resources, LAPS 
empowers professionals 
to become leaders in 
their field, accomplish 
their goals, and 
approach their work with 
unwavering passion.

THANK YOU TO EVERYONE who came to 
visit us at the IPSSA booth during the PIE 
show last month and congratulations to the 
two winners from our drone raffle, as well 
as the winner of the Milwaukee First Aid Kit 
(donated by the IPSSA Fremont Chapter). 
Thanks again to IPSSA Associate Members 
Hayward and AQUASALT for sponsoring the 
drones. We can’t wait to see you all at the 
Pool Industry Expo next year!

CONGRATULATIONS TO FRED AND MITCHELL, IPSSA Gold Coast Chapter’s 
new Vice-President and Secretary. Thank you for your awesome volunteer 
dedication. We appreciate you and all of our chapter leaders!

Pictured in the photo from left to right: 
Sonja Dickey, Manasota Executive Director 
of FSPA; Todd Starner, Region 11 Director 
& IPSSA National President; Dan Ball, FSPA 
President.

IPSSA Chapters & Members: Send pictures of your new board members and events. We’d love to share them in future issues
of the IPSSAN and on IPSSA National’s social media pages.

https://www.poolrx.com/
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Clearly Better® 
for Shock
Nothing out-performs  
liquid HASA Sani-Clor®  
for regular shock.

 Highest Purity

 Works Immediately 

 No Added CYA or Calcium 

 Safe, Clean and Clear Blue Pool Water 

LEARN MORE

Hasa.com 

Beating out solids—liquid sanitization is trending for simplified pool care.

https://hasapool.com/
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MY HUSBAND, 
ROBERT FOUTZ, 
JR., has been 
a swimming 
pool service 
tech and was 
an IPSA member since 1985, and 
we attended the merger to become 
IPSSA in Santa Barbara in 1988.  All 
three of our daughters and I have 
worked with Bob over the summer 
(one even had her own truck for a 
couple of years). You could say that 
I am IPSSA-adjacent, and that I 
have a good understanding of the 
swimming pool industry. Bob and I 
have been self-employed all our lives, 
and because we never had employer-
provided health insurance, we’ve 
always had to buy our own. This, 
coupled with employment in the 
medical field, gave me good insight 
into the health insurance business.

Fast-forward a few years later, 

I became a 
health insurance 
broker, first 
with Medicare, 
then branching 
out into 

Covered California (and nationally 
Healthcare.gov), small group 
coverage, and now I’m studying 
for my certification as a Registered 
Social Security Analyst.  (Ask me to 
analyze your best age to take Social 
Security in a couple of months!)  

I hope to bring my knowledge of 
life and health insurance to IPSSA 
and how to save money or get you 
the most coverage for your dollar. 
Life and health insurance can be 
complicated, but I can walk you 
through it, and my services are free 
to you! (No, really, they are free!)

Check back here next month for 
super-exciting information on Open 
Enrollment. Can’t wait! n

NEW ASSOCIATE MEMBER SPOTLIGHT

IPSSA MEMBERS Retrieve the Arrow/HUB Insurance Claims Report, 
via IPSSA Member Portal under resources. If you can’t find it there, 
check out the IPSSA Chapter toolbox, it will be waiting for you there. 

Resource Corner 

Follow us! @IPSSA

Community - Education - Support

https://poolroutesales.com/
https://tspoolsupply.com/
https://www.facebook.com/IPSSA
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https://www.jandy.com/en
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IPSSA REGION 11 
GOLD COAST EXPO
October 26, 2023
Seminole Classic Casino, 
Hollywood, FL
Click here to register!

IPSSA NATIONAL 
BORD MEETING
November 10-11, 2023
Mandalay Bay
Las Vegas

PSP/DECK EXPO
November 13-15, 2023
Las Vegas Convention 
Center
Las Vegas

WORLD AQUATIC 
HEALTH CONFERENCE
November 13-15, 2023
Las Vegas Convention 
Center
Las Vegas

THE POOL & SPA SHOW
January 23-25, 2024
Atlantic City Convention 
Center
Atlantic City, NJ

IPSSA NATIONAL BORD 
& ANNUAL MEETING
February 2, 2024
The Westin
Long Beach, CA

IPSSA’S WEEKEND 
OF INSPIRATION 
CONFERENCE
February 2-4, 2024
The Westin
Long Beach, CA
Click here to register!

SOUTHWEST POOL & 
SPA SHOW
February 14-17, 2024
Henry B. Gonzalez 
Convention Center San 
Antonio, TX

NPC 35TH ANNUAL 
CONFERENCE
February 21-23, 2024
The Worthington 
Renaissance Hotel Fort 
Worth, Texas

EVERYTHING UNDER 
THE SUN
February 23-24, 2024
Orange County 
Convention Center 
Orlando, FL

Upcoming 
IPSSA & 
Industry 

Events

https://www.eventbrite.com/e/2023-ipssa-gold-coast-pool-expo-attendees-tickets-632374147097?fbclid=IwAR1mPtSyYyTJFzLAJ3BxkYIAl_gZWPyPKX-LlVk78fp5FpinXbneFUTfCCU
https://ipssa.regfox.com/ipssa-weekend-of-inspiration
https://alphawest.com/
https://www.puritypool.com/index.html
https://ipssa.regfox.com/ipssa-weekend-of-inspiration
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ALANSMITHPOOLS.COM
714-613-4996

https://www.h2flow.net/
https://alansmithpools.com/
https://ncbrands.com/
http://
http://
http://
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Nominations are due by October 15, 2023. 
Go to ipssa.com/ipssa-awards for more information.

THE COMMITTEES MEET FOUR TIMES A YEAR through Virtual experience. With this 
format very little time is taken away from your business or family. You will be 
able to work with the IPSSA BORD to ensure your organization is doing all it 
can to help the members and the community it serves. The committees are 
as follows: 

•	 Education Committee: Provides advice to the BORD on the strategic 
directions, development of the educational activities of IPSSA and public 
awareness to the community. Oversees the IPSSA Education Fund. 

•	 Marketing and Outreach Committee: Designs and implements strategies 
for promoting IPSSA by continuously strengthening its brand and message 
- Knowledge through Community

•	 Membership Committee Program: Promotes and facilitates the 
recruitment and continuity of IPSSA members

Please submit your email intent with your name, and committee you wish 
to serve. Those wishing to volunteer may select one-committee to serve. If 
interested, please submit your name right away. If you are not selected for 
the committee of choice, please know that committees change throughout 
the year and we will keep your name on file. If you are interested or would 
like more information about the committee purpose and how best you can 
serve, please feel free to contact me, Rose Smoot at 888- 360-9505 or rose@
ipssa.com. n

IPSSA is Recruiting for Volunteers to Serve on the IPSSA BORD Committees

IPSSA has expanded its rewards and 
recognition to include 

3 BIG AWARD OPPORTUNITIES. 
2023 nominations are now open! 

CALLING ALL IPSSA REGULAR MEMBERS

•Expert leak detection & repair
•Serving O.C. L.A. & adjacent areas
•Gunite pools & spas only
•Guaranteed to find the leak
•Guaranteed pool crack repair

714-632-0117
info@countyleakservices.com
www.countyleakservices.com

SENSAFE ITSSENSAFE
sensafe.com  •  its@sensafe.com  •  800-861-9712  •  Industrial Test Systems, Inc.

USING ALTERNATIVE POOL SANITIZERS?USING ALTERNATIVE POOL SANITIZERS?

SALTSALT LOW CHLORINELOW CHLORINE COPPERCOPPERBORATEBORATE OZONEOZONE
TEST WITH  TEST WITH  
THE BEST!THE BEST!

IPSSAN0621_½ ad.indd   1IPSSAN0621_½ ad.indd   1 6/11/21   2:59 PM6/11/21   2:59 PM

https://www.ipssa.com/ipssa-awards.html
mailto: rose@ipssa.com
mailto: rose@ipssa.com
https://www.countyleakservices.com/
https://sensafe.com/
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  Apply at LesliesPro.com or email Commercial@lesl.com to learn more. 

Introducing

Visit our new website dedicated to 
pool professionals – LesliesPro.com

ADDITIONAL BENEFITS
•    Open 7 days a week
•    Convenient locations

•    FREE water testing
•    FREE in-store labor

•    FREE pool cleaner inspection

REFERRAL PROGRAM
Add new customers to your business 
with referrals from your local Leslie’s stores.

MAJOR EQUIPMENT BENEFITS
Receive extended protection on all 
Jacuzzi equipment and other select products.

WHOLESALE PRICING
Qualify for trade pricing on the 
products you use every day.

REBATE PROGRAM
Buy more, earn more! Earn rebates 
based on your annual spend.

VENDOR PARTNERSHIPS
Access discounts and other member 
benefits from selected vendors.
•    SPPA - Insurance
•    Skimmer - Routing App

SEE INVENTORY
Check store inventory 
before visiting

SHOP ONLINE FOR  PICKUP
Buy online and have your 
items ready for pickup, saving 
time

WHOLESALE PRICING
Access to your wholesale 
pricing & visibility to 
consumer retail prices

REORDER WITH EASE
Easy reorder functionality for 
frequently purchased items

INTUITIVE INTERFACE
Intuitive, simple online 
shopping interface

FIND PRODUCTS EASILY
Easy to find the products you 
need as a Pool Professional

Introducing Leslie’s Pro Partner Program
Enroll today to take advantage of these program benefits:

A new program designed to grow your business.

https://lesliespool.com/
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DID YOU KNOW THAT POTENTIAL CUSTOMERS can search for a pool service directly from the 
IPSSA website? These results populate an IPSSA member near them. Log into your member 
portal to add your company logo, website link and social media links to enhance the search 
results for your company. If you need help logging into your member portal, send an email to 
memberservices@ipssa.com to reset your password.

IPSSA’s Find a Pool Service 
Professional Search Function

https://poolroutesales.com/
https://www.ultrapurellc.com/
mailto:memberservices@ipssa.com
https://www.bluesquaremfg.com/swimquip-replacement-lights/


25 | The IPSSAN  OCTOBER 2023 IPSSA.COM

 
Since 1984 —Employee Owned 

Specialists in Swimming Pool Safety Products 
 

The employee owners at Pool Covers, Inc. are committed 
to great customer service for you and your clients! 

 
Know that when you refer your clients to us they do not 

need to shop anywhere else.  Pool Covers, Inc. employee 
owners will not only provide superior customer service 
but will provide you with the most innovative products to 

make your clients pool safe.  We offer child safety fencing 
as well as safety swimming pool covers.  Our style of “one 

stop shopping” makes it faster and more convenient for 
you and your clients. 

 
Remember, for every client you refer that purchases a 
safety product from Pool Covers Inc., you will receive a 
referral check.  We here at Pool Covers, Inc. appreciate 

you and your business! 
 

Pool Covers Inc. providing quality safety products and 
service in Northern California for over 30 years. 

 
Call us at 800-662-7665 with your referrals! 

 
Save Lives, Save Water, Save Heat, Save Money! 

 

 

 

 

 

1. Membership in IPSSA means you 
have to participate in the IPSSA 
Insurance Program through Arrow/
HUB Insurance Service.
FACT: Membership in IPSSA requires 
you to have general liability insurance 
with a minimum of $1Mil limit. Proof 
of insurance must be provided upon 
acceptance of membership.

2. As a new member of IPSSA 
you must pass the IPSSA Water 
Chemistry Exam immediately.
FACT: A new member has up to 
one year to pass the IPSSA Water 
Chemistry Exam or may provide a 
certificate of training from one of 
the following courses: IPSSA Water 
Chemistry Exam,Professional Pool & 
Spa Operator (PPSO), Pool Chemistry 
Certified Residential (PCCR), Certified 
PoolOperator (CPO), LA County 
Health Department License, Florida 
Registered/Certified Pool and 
SpaExam. Each Chapter can accept 

alternate certification or still require 
IPSSA Water Chemistry to be passed. 
All proof of alternate certification 
must be sent to IPSSA National by the 
Chapter President, not the Member.

3. As a prospective member you 
must attend three meetings before 
acceptance of membership.
FACT: That is not IPSSA National 
Policy, chapters do have the authority 
to adopt meeting requirements for 
their prospective members.

4. Chapters must learn how to file 
insurance claims.
FACT: Chapters are not required to 
file an insurance claim. Individual 
members should be responsible for 
filing and contacting their insurance 
broker.

5. IPSSA National and Chapter dues 
include insurance fees.
FACT: Your membership dues 

(formerly known as fees) do not 
include insurance or any service fees.

6. Members pay a reinstatement fee.
FACT: IPSSA National does not charge 
a reinstatement fee. The only time 
member is charged a fee by IPSSA 
National is for returned checks.

7. IPSSA National collects fines for 
chapters on individual members.
FACT: Chapters and regions are 
responsible for collecting fines to 
individual members.

8. Chapters can buy gift cards or 
hand out cash to chapter members 
from dues, chapter support and/or 
manufacturer rebate programs.
FACT: Chapters may not expend any 
Chapter funds for general gifts for 
chapter members(including their 
families, employees, and designates); 
distribution of excess revenues of 
the Chapter;payment of business 

expenses of Chapter members 
(including most insurance) unless 
approved in advance and in writing 
by the IPSSA Board of Regional 
Directors.

9. IPSSA doesn’t contact or call me 
when I haven’t paid my dues.
FACT: Multiple emails are sent out 
during the month noted “IPSSA 
Membership Past Due – FirstNotice/
Second Notice.” If we don’t receive 
payment by the end of the month 
a cancellation notice is sent out to 
the member and we alert Arrow 
Insurance if you are enrolled.

10. IPSSA won’t let me rejoin after 
I’ve been cancelled for membership.
FACT: IPSSA is more than willing 
to have members rejoin that 
accidentally dropped. All we ask is 
for the members to pay their past 
membership dues so there is no lapse 
in membership. n

FICTION VS. FACT

PENTAIR AQUATIC SYSTEMS appreciates the support of IPSSA membership. Pentair 
is pleased to continue offering IPSSA a rebate incentive based on individual product 
purchases of each member. 

Pentair will reimburse IPSSA National one dollar ($1.00) for each whole good 
that a member purchases throughout the year. The list of qualifying whole goods is 
the same that are listed in Pentair’s PIP program, but basically pumps, filters, heaters, 
heatpumps, cleaners, automation systems, sanitizers and colored lights are included. 

For IPSSA to receive payment each member must register individually on 
the Pentair IPSSA Incentive Program Registration Form, which is available on 
the IPSSA member portal site under Member Only Exclusive Offers. This will 
allow Pentair to monitor and collect electronically from participating distributors 

purchase details, or direct from the member purchases for the rebate accumulation. 
If a member does not register, their purchases will not qualify and cannot be 

added later. 
The Pentair Incentive Program reflect purchases made between the dates of 

October 1st through September 30th during each rebate year. 
This program does not affect any member purchases that may also currently be 

individually enrolled in the PIP program. If dealers have any questions regarding 
the program, please have them dial 800-693-0171 or send an email to rewards@
pentair.com. 

The funds generated will be used for IPSSA’s continuing education and research 
programs. n

Rebate Program — Take Advantage

https://poolcoversinc.com/
https://www.ipssa.com/uploads/1/3/1/5/131518363/2023_pentair_ipssa_national_rebate_program_-_editable_form.pdf
https://www.havilandusa.com/
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New Products

CCEI USA offers simple & 
affordable TILD automation
CCEI USA’s TILD automation system provides a simple 
and affordable entry-level automation system that is easy 
for pool professionals to sell and install.  Perfect for pool 
owners who want to start using automation to manage 
their pool, the TILD system can manage the pool’s 
heater, lights and pump—all from a simple app on any 
smart phone.  Ideal for existing pool owners who want 
to automate pump room equipment, regardless of the 
equipment brand or age.  This UL and ULC certified 
system gives pool owners the ability to control water 
temperature, lights, and pool pumps with the CCEI’s 
VigiPool app.  Great for pool service professionals and 
retailers looking for unique products to distinguish 
themselves from competitors and increase revenues on 
every pool by selling this a simple, affordable, entry-level 
automation system. Find more information at www.ccei-
pool.com/us/

Haviland commits to 
reducing packaging 
footprint with new ‘bagged 
balancers’
Haviland Pool & Spa Products is now offering select sizes 
of water corrective and chlorine complimentary chemistries 
in resealable retail friendly packaging. This new line of 
resealable, bagged balancers use a ‘gusseted base’ that allows 
the bag to stand independently on retail store shelves. 
Haviland is committed to bringing updated packaging 
concepts to the market along with helping reduce the 
amount of plastics that are used in the packaging of 
products. Products are available in both 5lb and 10lb sizes.  
All products made in the USA. Learn more at www.
havilandusa.com

PRO Series® now offers 
Extra Strength Stain & Scale 
Product
ProSeries® pool is pleased to now offers an Extra Strength 
Stain and Scale option as a part of its professional strength 
line stain and scale product for pool pros.  These products 
reduce metal-based staining & calcium scale buildup with 
consistent use. PRO SERIES® Extra Strength Stain and 
Scale Control is highly effective at controlling scale buildup 
and cloudy water from high calcium levels. Easy to use, 
while helping to protect pool surfaces and equipment 
from costly damage. When applied according to label 
instructions, product stays effective for up to four weeks. 
For use in pools sanitized with chlorine or bromine.
Learn more at www.proseriespool.com

https://www.ccei-pool.com/en
https://www.ccei-pool.com/en
https://www.havilandusa.com/
https://www.havilandusa.com/
https://proseriespool.com/
https://www.heritagepoolplus.com/pooltech
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REGION 1 Northern California
David Hawes, Director
925-828-7665 | david@hhpools.com

Capital Valley (Sacramento)
First Wednesday, 7:00 p.m.
VFW 8990 Kruithof Way, Fair Oaks
President: Jason Hilton, 916-224-3113

Delta (Stockton)
Third Wednesday, 6:00 p.m.
The Elks Lodge
19071 N. Lower Sacramento Rd. Woodbridge
President: Rick Plath, 209-456-1605

East Bay
Third Tuesday, 6:00 p.m.
Pleasant Hill Community Center
320 Civic Drive Pleasant Hill
President: Katrina Pedersen, 925-289-9231

East Contra Costa
Fourth Tuesday, 6:00 p.m.
La Fuente Mexican Restaurant
642 1st Street, Brentwood
President: Kirk Olsen

El Dorado
Second Thursday, 6:30 p.m.
Shingle Springs Community Center
4440 S. Shingle Road, Shingle Springs
President: Shawn Panico, 916-201-6245

Elk Grove
Second Wednesday, 7:00 p.m.
Logan’s Roadhouse
9105 W. Stockton Blvd., Elk Grove
President: Deon Nesson, 916-870-7630

Gold Country
First Monday, 6:00 p.m.
2515 Grass Valley Hwy., Auburn
President: Alex Tobiasz, 916-759-8028

Modesto Central Valley
Third Tuesday, 6:00 p.m.
Mi Casa
624 N. Golden State Boulevard
Turlock, CA 95380
President: Albert Camarillo, 209-628-2717

Sacramento City
Fourth Wednesday, 7:00 p.m.
Plaza Hofbrau
2500 Watt Avenue, Sacramento
President: Derin Schroeder, 916-367-9934

Tracy
Fourth Thursday, 6:00 p.m.
Perko’s Cafe
1321 W. 11th Street, Tracy
President: Beau Hoff

West Placer
First Thursday, 5:30 p.m.
Strikes Bowling Alley
5681 Lonetree Blvd., Rocklin
President: Bryan Soto, 916-258-5114

REGION 2 Central California
Beau Braisher, Director
661-332-4952 | braisherpools@gmail.com

Bakersfield
First Tuesday of Feb., May, Aug., Nov., Dec. 
at 5:30 p.m.
PEP (Subject to change)
12556 Jomani Dr. # C, Bakersfield
President: Sandra Flores, 661-319-9341

Central Coast
Second Wednesday, 6:00 p.m.
Meeting location varies
President: Matt Mazzo, 805-610-3114

Conejo
Second Wednesday, 7:30 p.m.
Alpha Water Systems
725 Cochran Street #A, Simi Valley
President: Dennis Van Sloten, 805-813-6154

Conejo Valley
Second Wednesday, 6:30 p.m.
Superior Pool Products
1200 Lawrence Drive #400, Newbury Park
President: Michael Flanagan, 805-444-7960

Fresno
Fourth Tuesday, 7:00 p.m.
Roundtable Pizza
First & Bullard, Fresno
President: Larry Kirkorian, 559-681-4467

Santa Barbara
Second Monday, 6:30 p.m.
Rusty’s Pizza Parlor
232 W. Carrillo (downtown), Santa Barbara
President: Joe Burich, 805-451-1963

Ventura
Third Tuesday, 7:00 p.m.
Poinsettia Pavilion
3451 Foothill Rd., Ventura
President: James Eubanks, 805-889-5977

Visalia
Third Wednesday, 6:00 p.m.
Amigo’s Cantina
5113 W. Walnut Avenue, Visalia
President: John Cossey, Jr., 559-380-8886

REGION 3 Northern L.A. County, California
​Eric Nielson, Director
818-710-1628 | willowcreekpools@gmail.com

Antelope
Second Monday, 6:00 p.m.
SCP Antelope Valley
4514 Runway Drive, Lancaster

President: Steven Polovina, 661-236-6095

Diamond Bar
First Thursday, 7:00 p.m.
PEP 563 W. Terrace Drive, San Dimas
President: Warren Whitehead, 626-329-1171

Foothill
Third Thursday, 7:00 p.m.
American Legion Hall (Downstairs)
4011 La Crescenta Avenue, Glendale
President: Jay Laughrey, 818-957-5298

San Fernando Valley 
Third Wednesday, 7:00 p.m.
Winnetka Bowl
20122 Vanowen Street, Winnetka
President: Ivan Vance, 818-376-8541

San Fernando Valley Metro
First Tuesday, 7:00 p.m. (Dark January & July)
Winnetka Bowl
20122 Vanowen Street, Winnetka
President: Bob Sickels, 818-481-2167

San Gabriel Valley
Second Thursday, 7:00 p.m.
PEP 1862 Business Center Drive, Duarte
President: Ron Hopwood, 626-806-4670

Santa Clarita Valley
First Thursday, 7:00 p.m.
Vincenzo’s Pizza
24504 1/2 Lyons Avenue, Newhall
President: Glen Batista 

REGION 4 South L.A. County, California
Rick Morris, Director
310-755-5279 | rick-morris@sbcglobal.net

Central Los Angeles
Second Monday, 6:30 p.m.
Han Woo Ri Presbyterian Church
1932 S. 10th Ave, Los Angeles
President: Fred Choi, 213-598-0078

East Long Beach
Second Tuesday, 6:30 p.m.
Ecco’s Pizza
2123 N Bellflower Blvd., Long Beach
President: James Burkhalter, 562-305-6929

South Bay
Second Wednesday, 7:00 p.m.
Shakey’s Pizza Parlor
3615 Pacific Coast Hwy. Torrance, CA
President: Rick Morris, 310-755-5279

West Side
Second Tuesday, 6:30 p.m.
American Legion Hall
5309 S. Sepulveda, Culver City
President: Richard Okamoto,
310-927-2411

Whittier
First Wednesday, 7:00 p.m.
Location TBD
President: Martin Madrid, 909-374-7533

REGION 5 Orange County, California
Michael Denham, Director
714-891-6180 | denhampools@gmail.com

Anaheim
Third Wednesday, 6:30 p.m.
Roundtable Pizza
12829 Harbor Blvd., Garden Grove
President: Cal Pratt, 949-230-7462

Central Orange County
Last Tuesday, 7:00 p.m.
Chapter meets virtually via zoom
President: Jeff Steinker, 949-292-4026

Dana Point
Second Tuesday, 6:00 p.m.
Coco’s Restaurant
Crown Valley at I-5, Dana Point
President: Mike Boucher, 949-456-0663

Mission Viejo
1st Tuesday of every month, 6:00 pm
Laguna Hills, CA 92653
President: Chris Dodds, 949-683-6076

Orange Coast
Last Monday, 5:00pm
Roundtable Pizza on Adams and Beach
President: Rob Mangus, 714-318-1254

Orange County Pool Professionals
Last Monday, 6:00 p.m.
Claim Jumper (Banquet Room)
18050 Brookhurst St., Fountain Valley
President: Jim Romanowski, 714-404-2550

Southwest
First Wednesday, 6:00 p.m.
ABC Pools
10560 Los Alamitos Boulevard, Los Alamitos
President: Brian Bembry, 714-995-8211

Surf City
Third Tuesday, 6:30 p.m.
Superior Pool Products
10865 Kalama River, Fountain Valley
President: Frank Malavar, 714-960-3558

Tustin/Irvine
Second Tuesday, 6:00 p.m.
PSOC Waterline Technologies
220 N. Santiago Street, Santa Ana
President: Rich Foley, 714-974-1514

Yorba Linda
First Wednesday, 7:00 p.m.
Round Table Pizza
18518 Yorba Linda Blvd, Yorba Linda

President: David Hartson, 714-306-4864

REGION 6 Inland Empire, California
Scott Peterson, Director
951-255-4175 | ipssascott@yahoo.com

Corona
Second Tuesday, 7:00 p.m.
Marie Callenders
160 E. Rincon St (at Main St), Corona
President: Ernie Machado, 951-264-7464

Hemet
Third Thursday (Bi-monthly), Dinner 5:30 
p.m. - 6:00pm; Meeting 6:00 p.m. - 7:15 p.m.
Laurel Park Clubhouse
761 Sumac St., Hemet
President: Kenneth Campbell, 951-733-4330

Menifee Valley
First Wednesday of odd months, 6:00 p.m.
My Buddies Pizza
2503 E. Lakeshore Drive #A Lake, Elsinore
President: Renee Marier, 951-285-9672

Ontario/Rancho Cucamonga
Second Tuesday, 7:00 p.m.
Location varies. Please contact chapter 
president for more info.
President: Ron Goodwin, 909-989-0406

Palm Desert
Third Thursday, 6:30 p.m.
Sloan’s, 81539 US Hwy 111, Indio
President: Matt Kauber, 760-702-0160

Palm Springs
First Wednesday, 5:30 p.m.
Superior 5700 Indian Springs Rd,.
Palm Springs
President: Jim Elliott, 760-413-0463

Redlands
Second Tuesday, 6:00 p.m.
Hickory Ranch
32971 Yucaipa Boulevard, Yucaipa
President: Bill Brooks, 909-553-5780 

Riverside
First Tuesday, 6:00 p.m.
Romano’s Italian Restaurant Canyon Crest
5225 Canyon Crest Drive, Ste. 58
Riverside, CA
President: Scott Zahn
951-966-0592

Temecula/Murrietta
Third Wednesday
Dinner at 5:30 p.m. & Meeting at 6:30 p.m.
Richie’s Diner
40651 Murrieta Hot Springs Rd.
Murrieta, CA
President: Cort Williams, 951-775-2678

REGION 7 San Diego County, California
waterwatcher.org
Michael Harris, Director
619-395-6700
mike@barrowpoolservice.com

Escondido
Third Wednesday, 6:30 p.m.
Call for location
President: Bruce Smith, 760-741-3960

North County Coastal
Third Tuesday, 6:00 p.m.
Five Suits Brewing
2575 Pioneer Ave., Unit 104
Vista, CA 92081
President: Aden Dunne, 760-801-5526

Rancho Del Mar
Quarterly on the 3rd Monday of February, 
May, August and November at 5:30pm
Filippi’s Pizza Grotto
9969 Mira Mesa Blvd
San Diego, CA 92131
President: Ed Finney, 858-750-8842

San Diego
Third Wednesday, 7:00 p.m.
Admiral Baker Clubhouse
2400 Admiral Baker Road, San Diego
President: Ken Dirkse, 858-761-2283
www.ipssasandiego.com 

San Diego East County
Third Tuesday, 6:00 p.m.
Superior Pool Products
1973 Friendship Drive, El Cajon
President: Marc Impastato
619-270-6617

San Diego Metro
Fourth Thursday, 6:00 p.m.
Sammy’s Wood Fired Pizza
8555 Fletcher Pkwy, La Mesa
President: Bert Vexland, 619-445-7887

REGION 8 Arizona and Nevada
Linda Cross, Director
702-524-8453 | ipssalindacross@gmail.com

East Valley (Phoenix)
Third Thursday, 6:00 p.m. MST
Pool & Electrical Products (PEP) Chandler 
2900 S Gilbert Rd. Ste. 1
Chandler, AZ 85286
President: Marc Cannon, 602-432-3371

North Phoenix
Third Tuesday, 6:00 p.m.
SCP
18201 N. 25th Avenue, Phoenix, AZ
President: Stillman Brown, 623-229-3494

Southeast Valley
Second Thursday, 5:30 p.m.

Superior Pool Products
7330 S. Atwood, Mesa, AZ
President: Jerry Handley, 480-440-2888

Tucson
Third Wednesday, 6:00 p.m. Social & 6:30 
p.m. Call to Order
No meetings in August & December
Horizon Pool & Spa Parts
3120 East Medina Rd., Tuscon, AZ
President: Robert Lewis, 520-349-1111

West Valley
Third Wednesday, 6:00 p.m.
Cloud Supply
1100 N. Eliseo Felix Way, Avondale, AZ
President: David Nielsen, 623-850-2924

Western Las Vegas
First Monday, 6:30 p.m.
Vietnam Vets Hall
6424 W. Cheyenne, Las Vegas, NV
President: Stephen Cross, 702-375-3725

REGION 9 Texas South
ipssatexas.com
Rick Beaubouef, Director
512-266-6592 | rick.easypools@gmail.com

Austin
First Tuesday, 6:30 p.m.
Red Robin
5601 Brodie Lane, Sunset Valley
President: John Morgan, 512-472-5355

Clear Lake
Fourth Tuesday, 7:00 p.m.
Rudy’s BBQ
21361 Gulf Fwy Webster
President: David Potts, 208-887-6486

Corpus Christi
First Thursday, 6:30 p.m.
SCP in Corpus Christi
President: Jeff Snyder, 361-397-9444

Houston
Second Tuesday, 7:00 p.m.
Pappy’s Café
12313 Katy Frwy., Houston 
President: David Queen, 281-807-5442

North Austin
Second Wednesday
Casa Chapala 
9041 Research Blvd. #100, Austin
President: Justin Pinson, 512-766-7946

North Houston
Second Tuesday, 7:00 p.m.
Pappy’s Cafe
12313 Katy Fwy, Houston
President: Stephen Titone, 281-773-8643

San Antonio
First Monday, 6:30 p.m.
Longhorn Café
17625 Blanco Road, San Antonio
President: Jorge Martinez, 210-549-7665

West Houston
First Tuesday, 7:00 p.m.
Spring Creek Barbeque 
21000 Katy Freeway, Katy, Texas
President: Bill Williams, 832-593-6299

REGION 10 Bay Area South, California
Gary Heath, Director
510-223-7537 | gary@thepooldoctors.com

Fremont
Second Monday, via Zoom
All Members/Guests (Jan-July)
Board Officers (Aug-Dec)
PIN: 823 5019 6796 
P/W: BluePools1
President: Bruce Barrios, 510-750-2866

Marin and Sonoma County
Third Wednesday, 7:00 p.m.
Lucchesi Park Petaluma Community Center 
320 N. McDowell Blvd., Petaluma
President: Darrell O’Neal, 707-217-1546

Mid-Peninsula
Last Tuesday, 7:00 p.m.
Superior Pool Products
2692 Middlefield Road, Redwood City
President: Thurlough Cunningham 
650-868-9310

Monterey Coast
Fourth Wednesday, 7:00 p.m.
85 Neilson Street, Ste.201, Watsonville
President: Jim Huxtable, 831-246-1057

Santa Clara Valley
Third Thursday, 6:00 p.m.
Feb, Apr, Jun, Aug, Oct, Dec
Roundtable Pizza
1400 W. Campbell Ave, Campbell
President: Fred Doering, 408-685-8078

Silicon Valley
Every Wednesday, 5:30 p.m.
Armadillo Willy’s 
1031 N. San Antonio Rd.
Los Altos, Ca. 94022
President: David Guslani, 650-333-1351

Tri-Valley
Second Thursday, 6:00 p.m.
(No meetings in July and August)
Dublin Bowl
6750 Regional St.
Dublin
President: Gordon Gregory, 925-992-2212

REGION 11 Florida and Georgia
ipssafl.com
Todd Starner, Director
941-915-2135 | tstarner@tampabay.rr.com

Gold Coast (Ft. Lauderdale area)
Second Tuesday, 6:30 p.m.
Wings Plus
9880 W. Sample Road, Coral Springs, FL
President: Ana Labosky, 954-224-7733
www.ipssagoldcoast.com
President: Ana Labosky

North Georgia
First Monday, 7:00 p.m.
Please contact chapter president for 
meeting location and directions.
President: TBD

Osceola (Orlando/Kissimmee)
Second Wednesday, 6:30 p.m.
Fat Boy’s Restaurant
2512 13th Street, St. Cloud, FL
President: Diane Fowler, 407-460-6680

Port Charlotte
Fourth Monday, 6:30 p.m.
Buffalo Wings & Rings
1081 W. Price Blvd., North Port, FL
President: Raymond Kurilavicius, 941-743-2010

Sarasota (Sarasota and Manatee Counties)
First Tuesday, 6:30 p.m.
Gecko’s Grill & Pub
351 N Cattlemen Rd. North of Fruitville Rd.
President: Marvin McMahan, 941-356-7751

Treasure Coast
Fourth Tuesday, 7:00 p.m.
Duffy’s Sports Bar
6431 SE Federal Hwy Stuart, FL
President: Paulette Hester, 772-485-5489

REGION 12 Texas North
ipssatexas.com
Casey Gardener, Director
469-835-5674
service@noworriespoolcare.com

Dallas
Fourth Tuesday, 5:30 p.m.
Senor Chachote Cantina & Grill
7602 N Jupiter Rd, Garland
President: Travis Coleman, 214-799-7739

Fort Worth
Third Tuesday, 6:30 p.m.
La Playa Maya Restaurant
1540 N Main Street, Fort Worth
President: Jason Lehmann, 817-605-0194

Mid-Cities DFW
First Monday, 6:30 p.m.
Sports Garden DFW
1850 E. Belt Line Rd, Coppell
President: Stephanie Gardner, 469-835-5674

Rockwall
Second Thursday of each month
Dinner 5:30 p.m.; Meeting 6:30 p.m.
Soulman’s Bar-B-Que
691 E. Interstate 30, Rockwall, TX
President: Elias Duran, 512-529-1153

Tarrant County
First Tuesday, 7:00 p.m.
El Chico’s Cafe
7621 Baker Blvd., Richland Hills
President: Dustin Gardner, 817-366-8927

Waxahachie
Second Wednesday, 7:00 a.m.
Denny’s
408 Westchase Drive, Grand Prairie
President: Bryan Courville, 817-308-9874

Chapter Information and Meetings

ASSOCIATION INFORMATION
Rose Smoot
Executive Director 
Phone: 888-360-9505 x2 
Fax: 888-368-0432
rose@ipssa.com; info@ipssa.com
PO Box 254645
Sacramento, CA 95865

FINANCE TEAM
Frank McDonald
Finance Director
frank@ipssa.com

Accounting
888-360-9505 x1
accounting@ipssa.com

MEMBERSHIP
Alison Thompson
Membership Assistant
888-360-9505 x1
memberservices@ipssa.com

INSURANCE BILLING
Phone: 844-574-1134
Fax: 888-811-4502
insurance@cramercpa.com
PO Box 2934
Rocklin, CA 95677

PoolPro is the official magazine 
of the Independent Pool & Spa 
Service Association
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Associate Members
TITANIUM PARTNERS

Arrow Insurance Service/HUB International
IPSSA Insurance | Arrow Insurance Service
Ray Arouesty: ray.arouesty@hubinternational.com
800-833-3433
IPSSA members are eligible to participate in 
the best insurance program available in the 
swimming pool service industry.  The insurance 
program is administered by Arrow Insurance/
HUB International, one of the country’s largest 
insurance brokers and IPSSA’s endorsed insurance 
provider for over 30 years. The group insurance 
program offers IPSSA members coverage 
unavailable elsewhere, including Commercial 
General Liability Insurance, Life Insurance, 
Accident/Medical Coverage, Workmanship 
Coverage, Remodeling Coverage, Janitorial 
Coverage, Continuation Coverage, Business Loss 
Income, Group Rating

HASA, Inc.
425-343-9595
Terry Arko, Product Training Manager:
terryarko@hasapool.com
HASA, Inc. is a leading producer and distributor 
of high-quality water treatment solutions. Their 
products are used to sanitize and maintain 
recreational swimming pools and spas; water 
tanks and containment vessels; municipal 
drinking water; and other commercial and 
industrial water systems. Founded in 1964, 
the company is recognized industry wide as 
the premier source for sodium hypochlorite 
sanitization and shock solutions. 

PLATINUM PARTNERS

AQUASALT, LLC.
aquasalt.com
Susan Stevens: sstevens@aquasalt.com
866-549-POOL (7665)
Salt for chlorine generators

Fluidra USA
fluidrausa.com
Steve Gutai: 800-822-7933 X 3323
Zodiac, Jandy Pro Series, Polaris, Nature 2, 
iAquaLink, Cover Pools, CareTaker, Grand Effects 
and Blueriiot Products

Hayward Pool Products Inc.*

haywardnet.com
909-594-1600
Fred Manno: fmanno@haywardnet.com
John Rodriguez: jrodriguez@haywardnet.com
Bob Seward: bseward@haywardnet.com
Manufacturer of swimming pool equipment

Leslie’s Swimming Pool Supplies
lesliespool.com
800-537-5437
commercial@lesl.com
Supplier of all pool and spa equipment, parts, 
chemicals and maintenance items

Pentair
pentair.com
800-831-7133
Steve Zorn
steve.zorn@pentair.com; 760-431-8218
Pentair Aquatics Systems is the world’s leading 
manufacturer of pumps, filters, heaters, 
automation, lighting, cleaners, sanitizers, water 
features, and maintenance products for pools 
and spas.

GOLD PARTNERS

AquaStar Pool Products
aquastarpoolproducts.com
Todd Pieri: toddp@aquastarpoolproducts.com
877-768-2717 
AquaStar is a global leader in safety, 
dependability, and innovation in swimming pool 
technology. AquaStar products are designed, 
manufactured and assembled in the USA to 
assure the highest level of quality. 

Heritage Pool Supply
heritagepoolsupplygroup.com
marketing@heritagepsg.com

Heritage Pool Supply Group’s vision is to grow 
by forming a network of the best independent 
distributors to provide exceptional customer 
service while increasing our value as a trusted 
growth partner to top manufacturers in the 
industry. Our mission is to help our family of 
companies achieve new heights and provide 
opportunities for all employees to grow, thrive, and 
advance with the company for decades to come.

Industrial Test Systems
sensafe.com
800-861-9712
Mike McBride: mmcbride@sensafe.com
George Bailey: gbailey@sensafe.com
Manufacturer of water quality test strips and 
meters for the pool and spa service industry

King Technology
kingtechnology.com
952-933-6118
Lynn Nord: lynn.nord@kingtechnology.com
Manufacturer of water purification products 
using minerals and 50% less chlorine

Periodic Products
periodicproducts.com
941-952-3120
David McLaren: dmclaren@periodicproducts.com
Periodic Products, Inc. manufactures premium 
patented pool products for the removal, 
elimination, and maintenance of metals and 
metal staining.  Products include: CuLator Metal 
Eliminator, FillFast Metal Pre-Filter, Super Start-
Up Metal and Scale Control and Mega Maintain 
Sequester.  All products are phosphate free and 
manufactured in Sarasota, Florida. 

PoolRX Worldwide
poolrx.com
949-502-5851
Fred Schweer: fred@poolrx.com
Pete Ashby: pete@poolrx.com
Manufacturer of algaecide

SCP/Superior/NPT*

poolcorp.com
Matt Semonza: matt.semonza@poolcorp.com
714-476-9994
The world’s leading distributor of swimming 
pool supplies, equipment and related outdoor 
products

Skedit
skedit.com 
385-213-1526
Danny Gomez: danny@skedit.com
Paul Garfield: paul@skedit.com
Built by a service company, customized for you! 
Skedit is an all-in-one business software built by 
Aaron Burningham in 2006 to run his personal 
business, Intermountain Pool Covers. Since 
then, the company has grown, improved, and 
is customizable for companies in the industry. 
Skedit is still used by the company that built it 
and used by hundreds more today. 

Waterway Inc.
waterwayplastics.com
805-981-0262
Mike Tuttobene: miket@waterwayplastics.com
Good quality, good services, outstanding 
manufacturer of pool and spa equipment, valves, 
fitting and custom OEM spa parts

SILVER PARTNERS

Alan Smith Pools
alansmithpools.com 
Alan Smith: alan@alansmithpools.com
714-628-9494
Pool Plastering and Re-Surfacing

Alpha West Marketing
alphawest.com
Paul Matthews: pmatthews@alphawest.com
818-519-6195
The Alpha West Marketing Group is committed 
to establishing strong professional relationships 

that provide the highest possible level of 
customer service. Our commitment is based on 
solid product knowledge, long-term customer 
relationships, and a team effort that focuses on 
sales and marketing results.

Get Great Plans
www.GetGreatPlans.com
Helena Foutz: Helena@GetGreatPlans.com
714-657-6355 
Helena Foutz is an IPSSA-adjacent California 
licensed health and life insurance broker, 
#0M50453.  She is also licensed in nine other 
states, including Nevada, Arizona, and Texas.  

Haviland
havilandusa.com
John Bokor: jbokor@havilandusa.com
616-322-8353
Established in 1968, Haviland Pool & Spa is a 
leader in the manufacturing of pool and spa 
water treatment products. Haviland produces 
eight house brands including ProTeam and 
SpaPure, while also private-labeling pool and 
spa chemicals.

LOU - powered by Evosus 
lou@evosus.com
360-735-9510 x1
Dan McManus, CEO: dmcmanus@evosus.com
360-244-4136
LOU is cloud business software for retail and 
service companies who manage inventory across 
multiple stock sites. The Evosus team built LOU 
based on 20 years of best practices from 500 
pool & hot tub businesses across the U.S.

Mizu Pool Covers
getmizu.com
801-379-0329
Andy Hjorth: andy@getmizu.com
Ben Weekes: ben@getmizu.com
Safety and quality you can depend on. Mizu 
Pool Covers is the exclusive factory service and 
sales company for the Coverstar and Pool Cover 
Specialists brands in all Western States and 
Mexico. It is their mission to provide prompt, 
efficient technical support, pool cover installation 
training and repair techniques the most cutting-
edge pool cover products on the market.

National Pool Route Sales
poolroutesales.com
877-766-5757
Charles Baird: cbaird@poolroutesales.com
The Original Pool Route Brokers: National Pool 
Route Sales is the industry-leading business 
broker for pool service and repair. We help drive 
more profitability by giving you the resources and 
knowledge you need to succeed. 

NC Brands L.P.
ncbrands.com
804-539-8801
RJ Wetzel: rj.wetzel@biolabinc.com
Chemical manufacturer

Pool Covers Inc.
poolcoversinc.com
800-662-7665
Cheryl Maclennan:
cmaclennan@poolcoversinc.com
Claire King: cking@poolcoversinc.com
Sales, service and installation of safety swimming 
pool covers and safety spa covers

Precision Pool Tile Cleaning 
www.pooltilecleaning.com
888-300-8453
info@pooltilecleaning.com
Precision Pool Tile Cleaning has perfected their 
craft for 21 years professionally removing calcium 
and other deposits as well as replacing and 
repairing main drain covers. They can blast and 
restore just about anything.

Purity Pool Inc.
puritypool.com
Rich Gross/Julie Gross: julie@puritypool.com
800-257-1961 ext. 1
Purity Pool is the industry leader in professional 
leaf rakes and other tools for service 
professionals. Purity Pool focuses on making 
the longest-lasting and easiest to use products, 
prioritizing durability and efficiency over 
cutting corners.  

Pool Products Packaging
silveralgaedyn.com
Jason Goldsmith: jgoldsmith@dfgoldsmith.com
847-869-7800
Owner of Silver Algaedyn, a silver-based 
algaecide. For 63 years Algaedyn has been 
known to be the most effective product on the 
market to destroy and eliminate Black Algae.

TS Pool Supply 
www.tspoolsupply.com
onlinesales@tspoolsupply.com
602-532-4863
TS Pool Supply is an eCommerce Pool Supply 
Store. They offer a wide range of quality 
products that will help keep your pools in top 
condition year-round. They can ship pumps, 
filters, heaters, cleaners, chemicals, and more to 
your business or your customer’s home. 

Ultimate Pool Tools: Home of the Hyperpole
www.ultimatepooltools.com
info@ultimatepooltools.com
858-717-2815
Ultimate Pool Tools is a group of seasoned pool 
care professionals that have come together 
to make better pool care tools that deliver 
precision-crafted performance.

UltraPure Water Quality, Inc. 
www.waterquality.net
Brian Richardson: brian@waterquality.net
877-281-7603 ext 237
UltraPure Water Quality is a manufacturer 
of Ozone Generators, UV Systems and AOP 
Systems. Our primary objective is to provide the 
clearest, cleanest water with the least effort 
and expense possible.

Unicel
Henry Cota: henry@unicelfilters.com
818-678-0400
Unicel is the Nation’s leading manufacturer of 
Swimming pool and Spa OEM filter replacement 
cartridges. Unicel offers the industry’s most 
complete line of replacement filter elements 
for cartridge and DE grid filter systems. Don’t be 
fooled by imitations. Insist on Unicel! Made in 
the USA for over 62 years.

VacDaddy™
thevacdaddy.com
alan@thevacdaddy.com
888-536-8186
Alan Palmer: 970-331-9893
The VacDaddy™ is a portable pool vacuum 
system that combines power and light weight 
to create a more convenient and faster way of 
cleaning pools.

Wise Software, Inc. 
wisesoftwareinc.com
sales@wisesoftwareinc.com 
661-266-9181
A family owned and operated company providing 
software solutions for the pool and spa industry 
since 1987. Wise Software - Enterprise is a pool 
service management software for retailers and 
service professionals. Enterprise lets anyone 
work and collaborate anywhere on any device. 
Handle your recurring invoicing, routes, work 
orders, inventory, test readings and integration 
with Pool360 in one solution. A truly universal 
platform with no need for any third-party apps to 
handle your business.
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ASSOCIATE MEMBERS

Alpha Water Systems, Inc. 
awspoolsupply.com
562-408-6447
Sheila Shaffer:
sheila.alphawater@gmail.com
Proud supplier of wholesale pool supplies to the 
pool professional. 

Aqua Creations
aquacreations.com 
805-672-1695
Rich Dietz: rich@aquacreations.com
Swimming pool contracting company 
specializing in the formulation and installation 
of fiberglass resurfacing

BeST Clear System
A Revolutionary Water Reuse –
Recycling System
bestclearsystem.com
209-629-8485
Harold Tapley: htapley@bestclearsystem.com
The BeST Clear System is a futuristic manual or 
automated media pool filter cleaning method 
that utilizes our backwash-eco-sustainability-
tank, it is a revolutionary and propriety water 
ReUse system for residential swimming pools.  

BHG Sales
bhgsales.com 
714-982-8856
Ben Gargle: bgargle@bhgsales.com
Quality Products for the Pool Industry

Blake Sales Associates*

blakesales.net
800-748-5756
John Grucky: john.grucky@blakesales.net
Products which we represent

Blue Square Manufacturing
www.bluesquaremfg.com
(Office) 480-612-6880; (Cell) 941-705-2533
Donald Smith: dsmith@bluesquaremfg.com 
Blue Square Manufacturing is an innovative pool 
equipment manufacturer headquartered in 
Chandler, Arizona. From LED pool & spa lights with 
patented plug kits to the Eclipse Drain and Q360+ 
in-floor cleaning system, Blue Square is known for 
manufacturing the industry’s leading products.

CAMEREYE
camereye.ai
Michele Baker: 619-518-3361
CamerEye™ is the first Artificial Intelligence 
Smart Fence and safety ecosystem to provide 
faster distress detection and help save lives.

CCEI USA Inc. 
ccei-pool.com
617-304-5618
Arthur Schutzberg: aschutzberg@ccei-pool.com
CCEI USA is an electrical pool equipment 
manufacturer, based in Inglewood, California, 
but with roots in the South of France. For over 
37 years, we have manufactured the brightest 
nicheless lights on the market, connected 
chemical feeders, low voltage transformers, 
simple automation, water treatment solutions, 

and can be connected via Bluetooth or Wi-Fi. 

Compass Minerals
compassminerals.com
913-343-2194
Tommy Allmon
allmont@compassminerals.com
Compass Minerals is the leading salt producer 
in North America and the U.K. We take pride 
in safely delivering essential mineral products 
to help keep people safe, feed the world and 
enrich lives. Our high-quality ProSoft® Pool Salt is 
formulated for pool professionals and certified by 
the National Sanitation Foundation. ProSoft Pool 
Salt is designed to meet or exceed the standards 
set by leading chlorine generator manufacturers 
and contains high purity, extra fine crystals that 
dissolve rapidly.

County Leak Services / The Pool Center
countyleakservices.com
714-632-0134
Bill Campbell: bob.campbell@countyleakservices.com
Swimming pool and spa leak locating, repairs, 
remodel

D&D Technologies
www.us.ddtech.com
714-677-1300
info@ddtechusa.com
D&D Technologies was founded on child safety 
and we are committed to preventing toddler 
drownings worldwide. D&D Technologies is the 
designer and manufacturer of the MagnaLatch® 
magnetically triggered safety gate latch and 
TruClose® self-closing, polymer safety gate 
hinges. D&D Technologies is the recognized 
leader in safety and hi-performance gate 
hardware globally providing the broadest range 
of gate hardware for every application.

Discount Tires/America’s Tires
tires.com
480-606-6000
Lori Thomas: Lori.thomas@discounttire.com
Discount Tire Company is an independent tire 
and wheel retailer. Discount Tire operates in most 
of the lower 48 states in the United States and is 
the largest independent tire and wheel retailer 
in the world. 

Freedom Solar Energy
freedomsolarenergy.net
760-806-3733
Kristal Needham: kristal@freedomsolarenergy.net
Solar Pool Heating System Installation and 
Service. Solar electric, Solar hot water heating, 
battery integration and security installations

H2flow Controls, Inc.
www.h2flow.net
888-635-0296
sales@h2flow.net
H2flow Controls is dedicated to developing 
innovative products that are used to control, 
protect and measure machines and processes 
around the world. In residential and commercial 
pool and spa markets, our solutions are used to 
measure flow, maintain water levels, increase 
energy efficiency, and eliminate the risk of drain 
entrapment.

H2O So Clean Pool & Spa Services
h2osoclean.com
858-732-5426
Daniel Schreiber: daniel@h2osoclean.com
Lead Acquisition, Customer Pre-Screening, and 
Marketing for Pool and Spa Service Companies 
throughout San Diego County

Horizon Spa & Pool Parts
horizonparts.com
520-295-9750
Bruce Johnson: bruce@horizonparts.com
Wholesale distributor of pool parts, spa parts, 
business education
iWallet
iwallet.com
866-376-4880
Jim Kolchin: jim@iwallet.com
iWallet is the #1 processing app that’s designed 
to accept all forms of payments in the field. The 
revolutionary app gives employees the freedom 
from hardware and ultimately gives customers 
different payment options.

Jack’s Magic
jacksmagic.com
727-536-4500
Nadia Beane: nadia@jacksmagic.com
Jack Beane: jack@jacksmagic.com
Manufacturer of pool stain removal chemicals

Kent Westfall Pool Inspections 
442-256-1623
Kent Westfall, Owner/Pool Inspector: 
kwproinspections@gmail.com

LaMotte Company
lamotte.com
800-344-3100
Rich DeMoss: rdemoss@lamotte.com
Robin Myers: rmyers@lamotte.com
Manufacturer of water testing products

Microglass, LLC
microglassllc.com
Chris Ziglar: admin@oxiumllc.com
941-362-1010
Prolong & Protect The Life Of Plaster, Quartz, & 
Pebble Finishes

National Plasterers Council
nationalplastererscouncil.com
847-416-7272
mail@npconline.org

Orenda Technologies
orendatech.com
Harold N. Evans: info@orendatech.com
Formulation, manufacture, marketing and sales 
of specialty chemical water treatment products.

Paythepoolman, LLC
paythepoolman.com
951-234-5166
support@paythepoolman.com
Join our family of satisfied pool professionals in a 
one stop shop for all of your business management 
needs! Paythepoolman goes far beyond just the 
basics of customer invoicing, payments, company 
expense management, and route tracking. We have 

the tools to help you keep your business running 
smoothly whether you are in the office, in the field, 
or enjoying a well-deserved break.

Pool and Hut Tub Alliance/California Pool and 
Spa Association
www.cpsa.phta.org
602-619-2129
Susan Kregar: skregar@phta.org
The Pool & Hot Tub Alliance protects and 
advances the common interests of the industry 
by providing education, advocacy, standards 
development, research, and market growth 
to increase our members’ professionalism, 
knowledge, and profitability.
Pool Industry Expo, Inc. (PIE SHOW) 
info@poolindustryexpo.com
650-327-7743 (7PIE)
PIE has well earned its reputation over the 
past 34 years, with more than 130 exhibitors 
per show and attendance ranging as high as 
5 to 6 thousand, many of the attendees and 
exhibitors from those shows are still showing up 
in Monterey for their “Education Vacation”.

Pool Water Products*

poolwaterproducts.com
James Bledsoe: jbledsoe@poolwater.com
Richard Holtzworth: 949-756-1666
Wholesale distributor of swimming pool and spa 
chemicals and accessories, equipment and parts, 
electrical and plumbing supplies

Powell Pool Company, LLC
powellpoolco.com
480-789-1435
Mike Lee: mike.lee@powellpoolco.com
Custom design swimming pool construction. 
Owner operated with over a century of pool 
building experience. Licensed, bonded and 
insured.

Regal Beloit America Inc. / Century
centuryelectricmotor.com
937-669-6287
Mandy Pressel: mandy.pressel@regalbeloit.com
From the innovative leader in pool pump motors, 
Century® by Regal® offers a full line of high 
quality pool and spa replacement pump motors

US Motors / Nidec
nidec-motor.com
262-692-2001
Jim D’Angelo: jim.d’angelo@nidec-motor.com
Hank Wiseman: hank.wiseman@nidec-motor.com
Nidec Motor Corporation, under the US Motors® 
brand, produces the most service friendly, energy 
efficient pool and spa replacement motors in 
the industry.

Water Savers Co.
Steve Holcomb and Andi Holcomb
800-543-0979 949-955-1233
Leak detection and repairs for pools and spa

Associate Members

For more information about our associate members, 
please visit their web sites. If company representatives 
are available to speak at chapter meetings, their 
topics and geographic availability is indicated.

GPS Tracking & Route Optimization

Text Chat & CRM

Scheduling

Online, Mobile Billing & MORE!
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FREE DEMO 

skedit.com 
brittany@skedit.com

linkedin.com/skedit

24/7 Support

Cloud Based

All-In-One

AVAILABLE ON ALL DEVICES

Built from a service company, customized for you!
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